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Helping  the  grocer  sell  more 

CANNED  SPINACH 

Over  100,000  grocers  are  seeing  this  page  in  is  one?  You  ought  to  see  our  mail!  We  know 
their  favorite  magazine — getting  new  selling  from  the  letters  and  coupons  pouring  in  that 
slants  on  canned  spinach — proven,  practical  grocers  are  using  this  material.  And  because 
talking  points,  and  volume-building  ideas.  they  are  reading  it,  we  know  they’re  doing  a 
Do  grocers  read  the  series  of  which  this  page  better  job  selling  canned  foods  for  you. 

AMERICAN  CAN  COMPANY 
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The  KYLER  Labeler  and  Boxer 


For  economical,  high  quality  production,  K\  LER  LABELING  and  BOXING  MACHINES  are 
without  equal. 

Their  initial  low  cost,  dependable  operation  and  freedom  from  repairs  make  them  the  most  profit¬ 
able  machines  of  this  type  ever  built.  KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout,  with  working  parts  that  are  strong, 
simple  and  accurate. 

Start  today  to  cut  your  production  costs  by  using  KYLER  LABELING  and  BOXING  MACHINES. 

Westminster  Machine  Works,  Westminster,  Md..  u.  s.  a 


Domestic  Distributors — A.  K.  Robins  &  Company,  Inc..  Baltimore  Md.  ;  .1.  L.  Ferguson  Company,  Joliet,  Illinois  :  Berlin  Chapman  Comn^ny.  Ber  in, 
Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  &  Gallagher,  Oakland,  California.  Canadian  Distributor — The 
Brown  Boggs  Foundry  &  Machine  Co..  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Lecluyse,  S.  A.,  Antwerp,  Belgium,  Manufacturers 
for  Continental  Europe.  _ 
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TIN  CANS  * 

MPACITY 600  MiaiON  CANS  PER  YEAR 
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PIR&T  CUT  MM 

TRIMMER  GUTTER 


ameron  Automatic  Line-  Prod  uci 
300  Sanitary  Cans  Per  Minute 


No.  307  AIR  AND  VACUUM  TESTER. 

TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR.  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES 


The  Conner  who  bought  his  ‘  can-ma¬ 
chinery  last  fall  also  purchased  his  tin¬ 
plate  at  a  $4.25  basis.  He  is  now  selling 
his  pack  and  basing  his  price  on  cans  at 
$5.25.  That  means  that  he  can  pay  for 
this  machinery  out  of  profits  in  one  year. 

Consider  this  list  oF  successful 
packers  who  make  their  tin  con¬ 
tainers: 

Nestle^s  Milk  Products,  Inc. 

H.  J.  H  einz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refining  Company. 

Swift  &  Company. 

Borden  Company. 

Empire  State  Pickling  Co. 

Phill  ips  Packing  Company. 

Armstrong  Paint  &  Varnish  Co. 


'^ameron  '^an 

240  North  Ashland  Avenue  « 


Machi 


inery  Company 

»  ..  CHICAGO,  U.  S.  A. 


To  stimulate  the  sale  of  Canned  Foods  and  to  tie  in  retail 
selling  effort  with  its  national  Canned  Foods  advertising, 
Continental  has  produced  and  released  a  Slide-Sound-Film 
which  shows  wholesalers  and  distributors  how  to  enlist  the 
retailer’s  cooperation  in  pushing  Canned  Foods. 

In  picture  and  voice,  this  novel  merchandising  presentation 
demonstrates  concrete  ways  to  cash  in  on  Continental’s  national 
campaign  by  featuring  Canned  Foods  in  local  advertising,  by 
using  reprints  of  Continental’s  national  ads  as  point-of-sale 
reminders,  and  by  building  modern,  scientific  Canned  Foods 
displays  that  really  increase  sales.  Thousands  of  wholesalers' 
salesmen  and  chain  supervisors  who  have  seen  this  Canned 
Foods  Presentation  are  whole-heartedly  enthusiastic  over  the 
plan  and  are  actively  cooperating  in  distributing  the  promo¬ 
tional  literature  which  Continental  provides,  and  explaining 
the  Canned  Foods  selling  program  to  retailers. 


CONTINENTAL  GAN  COMPANY 

NEW  YORK:  100  East  42nd  Street  •  SAN  FRANCISCO:  155  MonlqomerY  Street  •  CHICAGO:  111  West  Washington  Street 


Jnnt;  .J,  193U 


^^CONTINENTAL 

SERVICE  TO  CANNERS 


June i, 1934 


5 


THE  CANNING  TRADE 

Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

CODE  MEETING — The  final  act — it  is  to  be  hop¬ 
ed — in  the  long  drawn  out  Code  consultations 
of  the  industry,  is  staged  for  Sunday,  June  3rd, 
at  the  Palmer  House  in  Chicago.  The  official  announce¬ 
ment  via  the  N.  C.  A.  Information  Letter  reads : 

“MEETING  CALLED  TO  CONSIDER  CODE 
SITUATION 

“President  Thorne  has  called  a  meeting  of  the  Board 
of  Directors,  Administrative  Council,  Advisory  Board, 
Code  Committee,  members  of  the  proposed  Code  Au¬ 
thority,  and  representatives  of  state  and  commodity 
canners  associations,  to  be  held  at  the  Palmer  House 
in  Chicago  on  June  3rd,  to  consider  the  proposal  of 
Division  Administrator  Riley  to  insert  provisions  in 
the  canners  code  with  respect  to  brokerage  and  grades 
on  the  label,  and  other  questions  that  have  arisen  from 
the  government’s  delay  in  approving  the  code.” 

The  great  bone  of  contention  is  the  clause  pertaining 
to  the  payment  of  brokerage.  The  Government  (and 
of  course  all  legitimate  brokers)  wants  this  confined  to 
brokers,  thereby  cutting  out  all  brokerage  to  buyers 
or  buying  organizations  of  any  kind,  as  for  instance 
the  chain  store  buyers,  etc.  Our  industry  has  taken 
the  position  that  this  question  is  broader  than  the  mere 
products  sold  by  it  and  includes  all  grocery  merchan¬ 
dise;  in  other  words  we  would  like  the  others  to  take 
action  first.  Truth  is  other  food  industry  codes — such 
as  salmon,  sardines,  coffee,  etc.,  have  included  this  pro¬ 
vision,  and  we  see  no  good  reason  why  our  Code  Com¬ 
mittee  should  delay  longer.  They  have  made  a  very 
genteel  gesture,  and  that  is  enough.  There  never  was 
any  inherent  right  in  paying  a  buyer  the  brokerage, 
merely  because  he  buys  direct  or  through  his  own  sal¬ 
aried  broker-buyer.  It  was  not  only  unfair  to  the  legi¬ 
timate  broker  who  has  to  work  hard  to  earn  his  living, 
and  thus  was  deprived  of  a  large  part  of  his  rightful 
field,  but  it  was  unfair  to  the  sellers,  and  it  continually 
constituted  an  unfair  method  of  trading.  Because  it 
gave  such  buyers  the  goods  at  a  lower  cost  than  other 
buyers,  even  when  the  selling  prices  were  the  same. 
When  the  broker  got  the  commission  the  canner  lost 
because  he  paid  it,  but  the  goods  cost  the  buyer  the 
regular  price,  and  he  remained  on  the  same  basis  as 
other  buyers  of  such  goods.  Paying  brokerage  to  any 
kind  of  a  buyer  is  giving  him  an  additional  discount, 
and  if  Codes  are  intended  to  be  methods  of  fair  trad¬ 
ing,  where  is  there  any  room  for  argument? 

And  now  comes  another  knotty  prbolem — the  state¬ 
ment  of  grade  upon  the  label!  The  Code  authorities 
insist  upon  this  provision,  How  anyone  who  knows 


canned  foods  can  get  up  any  sort  of  an  argument 
against  that  is  hard  to  see.  How  can  anyone  expect 
the  cheating  in  the  sale  of  canned  foods  to  be  stopped 
unless  that  provision  is  made  a  requirement?  If  the 
canners  oppose  that  they  should  not  blame  the  consum¬ 
ing  public  for  saying  that  they  do  not  want  to  be  hon¬ 
est  with  their  public !  Unfortunately,  they  don’t  want 
to  be  honest.  This  is  a  species  of  graft  that  is  as  old 
as  the  industry,  and  they  don’t  want  to  give  it  up.  But 
what’s  the  use  trying  to  “clean  up  an  industry,”  to  get 
out  the  trickery,  as  is  the  purpose  of  Codes,  if  such  an 
old  and  widely  known  dishonesty  is  not  killed? 

Better  rub  your  eyes  and  take  notice !  This  question 
has  gone  further  than  an  industry  matter.  Consumers’ 
Leagues  all  over  the  country,  numbering  millions  of 
members,  are  watching  carefully,  and  if  the  industry 
does  not  answer  their  very  just  and  natural  demand: 
“Tell  us  what’s  in  the  can,”  canned  foods  consumption 
will  suffer  heavily.  The  industry  cannot  afford  to  fly 
in  their  faces ;  to  utterly  ignore  those  little  housewives, 
who  now  buy  your  goods  in  doubt  and  uncertainty.  If 
you  can’t  be  honest  with  them,  don’t  expect  them  to 
continue  friendly  towards  you. 

It  is  shortsightedness  on  the  part  of  some  of  the  big 
ones  who  have  made  their  brands  stand  for  quality,  to 
oppose  this  provision.  At  first  glance  it  might  seem 
human  and  natural  that  they  should  wish  to  avoid  fur¬ 
ther  competition  with  all  canned  foods,  as  the  general 
application  of  quality  grading  on  the  label  would  cause. 
But  they  should  look  further.  Once  cause  all  consum¬ 
ers  to  have  confidence  in  all  canned  foods  and  the  con-  ‘ 
sumption  will  vastly  increase.  They  will  buy  all  the 
varying  grades  from  the  finest  down  to  the  sub-stan¬ 
dards,  so  long  as  the  latter  are  an  honestly  packed 
article  worth  the  money.  They  will  select  them  both 
to  fit  their  pocketbooks  and  to  suit  the  occasion  in  hand 
— soup  stocks  when  they  want  such,  fancy  whole  when 
they  are  planning  a  fancy  meal.  And  out  of  this  in¬ 
creased  buying  these  better  canners  will  get  their  full 
share  and  more.  There  are  those  who  estimate  that 
80  per  cent  of  the  possible  consumers  do  not  know  can¬ 
ned  foods,  have  little  or  no  confidence  in  them,  and 
seldom,  if  ever,  touch  them  —  of  any  brand  or  kind. 
Keep  that  in  mind  and  don’t  hold  the  penny  so  close 
to  your  eye  as  to  blind  yourself. 

It  is  a  surprising  thing  to  think  of  some  of  the  best, 
some  of  the  most  careful  canners,  opposing  such  an  ob¬ 
vious  help  towards  popularizing  canned  foods ;  and  that 
is  why  we  say  it  is  shortsightedness ! 

If  these  two  things  are  the  only  obstructions  to  the 
passage  of  the  Code,  they  ought  to  be  cleared  out  in  a 
few  moments,  and  the  Code  sent  on  its  way  for  the 
President’s  signature. 
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And  having  said  all  of  the  above,  then  note  what 
the  daily  papers  of  May  31st  gave  out.  It  would  be 
very  much  more  graceful,  and  to  the  lasting  benefit  of 
the  industry,  if  it  would  stop  bickering,  stop  trying  to 
pull  chestnuts  out  of  the  fire  for  some  interests,  stop 
all  camouflage  and  pass  the  Code  in  the  form  most  men 
know  it  should  be.  Enough  time  has  been  wasted  in 
trying  to  gain  some  certain  point  of  advantage.  All 
those  things  were  tried  in  other  Codes,  but  even  after 
they  got  them,  they  did  not  last.  They  were  killed  in 
revisions  as  soon  as  their  intent  was  made  plain.  A 
Code  is  not  the  place  to  put  one  over  on  a  competitor, 
and  all  lines  are  learning  that.  Fact  is  that  is  one  of 
the  great  lessons  of  the  Codes. 

Here  is  what  the  newspapers  say,  and  we  give  it 
without  inquiry  or  research: 

“CANNING  INDUSTRY  IS  PUT 

UNDER  CODE  BY  ROOSEVELT 


President  Requires  It  Move  Within  90  Days  To  Estab¬ 
lish  Quality  Standards  and  Labeling 

Washington,  May  30  (AP) — The  country’s  canning 
industry,  ranging  from  great  factories  to  small  coun¬ 
try  plants,  was  put  under  a  simple  labor  code  today  by 
President  Roosevelt  who  required,  however,  that  the 
industry  move  within  ninety  days  to  establish  quality 
standards  and  proper  labeling. 

He  made  this  condition  as  a  result  of  urgings  by 
consumer  groups  which  backed  the  Tugwell  pure  foods 
bill  and  fought  from  the  beginning  of  the  emergency 
program  to  use  codes  and  agreements  for  establish¬ 
ment  of  new  protection  to  the  housewife. 

Labor  terms  of  the  code  were  not  deemed  satisfac¬ 
tory  by  the  Administration,  so  a  report  by  December  1 
was  required  on  possibilities  of  shortening  hours  and 
raising  minimum  wages.  As  it  stands,  the  code  allows 
a  sixty-hour  base  week  for  canning  seasonal  products, 
with  a  ten-hour  day.  But  there  is  provision  for  over¬ 
time.  In  non-seasonal  products  canning,  the  base  week 
is  thirty-six  hours.'  Minimum  wages  run  from  22V^ 
cents  in  the  lowest  pay  area  to  above  35  cents.” 
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The  Canning  Trade  is  the  only  paper  published  exclusively 
in  the  interest  of  the  Canned  Food  Packers  of  the  United  States 
and  Canada.  Now  in  its  fifty-sixth  year. 

Packers  are  invited  and  requested  to  use  the  columns  of 
The  Canning  Trade  for  inquiries  and  discussions  among  them¬ 
selves  on  all  matters  pertaining  to  their  business. 

Business  communications  from  all  sections  are  desired,  but 
anonymous  letters  will  be  igrnored. 

Address  all  communications  to  The  Canning  Trade,  Bal¬ 
timore,  Md. 


TERMS  OP  SUBSCRIPTION 


One  Year  -------  $3.00 

Canada  -------  6.50 

Foreign  -------  6.00 

Extra  Copies,  when  on  hand,  each  -  .10 


Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 


pany,  operating  seven  plants  in  various  regions  as  well 
as  the  one  in  Louisville,  wanted  the  Southern  instead 
of  the  Northern  scale  to  apply  to  its  plant,  and  its  suit, 
which  the  Court  denied,  was  to  that  end. 


The  company  alleged  that  application  of  the  North-  ' 
ern  instead  of  the  Southern  wage  scale  would  increase  , 
its  overhead  $13,000.00  per  year.  Irving  J.  Levy,  as¬ 
sistant  counsel  of  the  NRA  Litigation  Division,  who 
handled  the  case  for  the  Government,  replied  that  the 
salary  of  Dulaney  Logan,  General  Manager  of  the  com¬ 
pany,  had  been  increased  in  1933  from  $20,000.00  to 
$40,000.00  per  year.  He  thought  if  the  company  could 
stand  that  wage  increase  for  its  general  manager  it 
could  stand  a  $13,000.00  increase  for  the  ordinary  I 
workers.  I 


The  Court,  by  denying  the  company’s  application  for 
a  temporary  injunction,  sustained  the  Government’s 
contention. 


NRA  WINS  KENTUCKY  CASE 

A  NOTHER  Federal  Court  ruling  in  favor  of  the 
NRA  was  announced  May  22  by  the  Litigation 
/  \  Division.  U.  S.  District  Judge  Charles  I.  Daw¬ 

son,  Louisville,  Ky.,  denied  a  petition  of  the  Mengel 
Company,  of  that  city,  for  a  restraining  order  to  pre¬ 
vent  the  U.  S.  District  Attorney,  T.  J.  Sparks,  and  the 
State  Compliance  Director,  Judge  J.  R.  Layman,  from 
enforcing  on  the  Mengel  Company  the  minimum  wage 
rates  for  the  Northern  area  prescribed  in  the  approved 
code  of  Fair  Competition  for  the  Corrugated  and  Solid 
Fibre  Shipping  Container  Industry,  under  which  this 
company  operates. 

This  code  has  a  Southern  wage  differential,  whereby 
hourly  wages  are  three  cents  less  for  males  and  five 
cents  less  for  females  in  the  South  than  in  the  North. 
Weekly  wage  scales  are  $2.00  less.  The  Mengel  Corn- 


Added  interest  attaches  to  this  decision  because  this  I 
judge  once  before,  in  an  entirely  different  case  brought  I 
under  the  Bituminous  Coal  Code,  ruled  that  the  Na-  I 
tional  Recovery  Act  is  unconstitutional.  That  decision  I 
has  been  appealed  and  awaits  final  decision  by  the  high-  ^ 
er  courts.  In  the  Mengel  case  no  question  of  constitu-  j! 
tionality  of  the  Act  was  brought  up  or  considered  by 
the  Court. 

TO  EQUIP  FOR  QUALITY 

Following  their  practice  of  ever  striving  for  the 
production  of  higher  quality  canned  foods,  the 
Winsor  Canning  Company  of  San  Antonio,  Texas, 
is  seeking  the  latest  methods  employed  for  the  pro¬ 
duction  of  quality.  The  company  is  interested  in  re¬ 
ceiving  catalogs  of  the  various  canning  machinery 
manufacturers  to  assist  with  their  plans. 


BOOST 

QUAUTY! 


AVOID 

WASTE 


SPRAGUE-SELLS  CORP. 
Divigion  of  Food  Machinery  Corp. 
HOOPESTON,  ILLINOIS 
Please  send  me  without  ohiiaation 
your  new  General  Catalog  No.  200. 


scMo 
FOR  I 
TMIX  ; 
BOOKi 


LEWIS  QUALITY  GRADER 

Separates  tender  peas  from  others 
\«ith  hair>line  accuracy,  enabling  the 
ranner  to  park  the  finest  of  fancy 
l>eas — and  to  get  the  highest  possible 
(lercentage  of  them!  Peas  graded 
Kith  the  Lewis  find  a  quick  market 
and  they  command  a  premium! 


NON-CORROSIVE  SYRUP 
AND  BRINE  SYSTEM 

Employs  all  the  latest  and  most 
improved  methodsof  syrupmanu- 
facture.  All  foreign  substance  is 
collected  in  baskets  leaving  prod¬ 
uct  perfectly  clean. 


June  ht  19SU 

UllelVfillUllUimilii 


TWIN  REEL  CLOVERLEAF  PEA  GRADER 

Cloverleaf  principle  positively  prevents  whipping  or  snaking.  Peas 
are  handled  far  more  gently,  are  separated  with  utmost  accuracy  and 
the  saving  of  peas  formerly  mis-graded  is  amazing. 


SHAKER  WASHER 


Indispensable  in  the  cannery.  Thoroughly  re¬ 
moves  splits,  skins,  dirt,  etc.  from  peas,  as  well  as 
many  other  products.  Furnished  with  conven¬ 
tional  slotted  screens  or  with  new  grille-type 
screens  at  buyer*s  option. 


OTHER  MACHINES  IN 
OUR  PEA  AND  BEAN 
LINE 

Gooseneck  Conveyor* 
Elevator*  and  Boot* 
Lari^e  Rotary  Grader* 
Picking  Table* 

Rotary  T^'aaher* 
Storage  Hoppers 
Pea  and  Bean  Filler* 
Bean  Cleaner* 

Bean  Baking  Oven* 
Cook  Room 
Equipment 
Aphis  Control 
Equipment 
Ete.,  etc. 
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CROP  REPORTS 

Condition  of  Canners’  crops  as  reported  direct  by  Canners.  You  need  this 
kind  of  information,  and  should  appreciate  its  value.  Contribute  your  share 


and  keep  this  column  up  to  the  minute, 
your  communications. 


PEAS 

MILFORD,  DEL.,  May  26,  1934 — General  growing 
conditions  very  good.  Have  sufficient  moisture  and 
excepting  in  some  low  places  where  crop  has  been 
damaged  by  excessive  rain,  looks  like  a  normal  yield. 
Acreage  about  same  as  last  year. 

NOBLESVILLE,  IND.,  May  29th,  1934— Need  rain; 
if  we  get  it  soon  may  make  50  per  cent  of  a  pack. 

VINTON,  IOWA,  May  29th,  1934 — Acreage  approx¬ 
imately  average.  Planting  season  normal.  Extreme 
heat  and  drought  have  reduced  yields  on  early  plant¬ 
ings  of  Alaska  variety  by  at  least  50  per  cent  and  pos¬ 
sibly  more.  Later  plantings  of  Alaskas  also  affected 
by  same  conditions  but  with  rain  occurring  immed¬ 
iately,  can  still  produce  75  per  cent  of  average.  Plant¬ 
ings  of  sweets  offer  fair  prospects,  provided  we  have 
rain. 

MELROSE,  MD.,  May  29th,  1934 — Condition  75  per 
cent  of  normal. 

CEDARVILLE,  N.  J.,  May  26th,  1934 — Looking 
good  but  about  two  weeks  late,  and  because  of  this 
much  can  happen  to  them.  We  have  had  sufficient 
rain  and  cool  weather  to  date.  Our  acreage  is  less 
than  usual. 

MIDDLEPORT,  N.  Y.,  May  28th,  1934 — Three 
weeks  late  in  planting.  Very  dry  and  frost  about 
every  night.  Quite  a  few  fields  damaged  by  frost. 
Looks  like  about  20  per  cent  of  a  crop. 

CELINA,  OHIO,  May  28th,  1934— Weather  ex¬ 
tremely  dry  with  only  one  rain  of  no  consequence  since 
early  April.  Prospects  for  short  pack,  unless  weather 
conditions  are  better  throughout  balance  of  season. 

CIRCI.EVILLE,  OHIO,  May  28th,  1934— About  8 
inches  high  with  some  pods.  They  are  turning  yellow 
all  over  the  fields  because  of  no  moisture  for  the  past 
six  weeks.  Looks  like  30  per  cent  to  40  per  cent  of  a 
crop  in  this  State. 

DE  GRAFF,  OHIO,  May  28th,  1934— We  have  been 
experiencing  the  worst  drought  we  have  ever  known 
here  and  peas  have  suffered  materially.  Unless  we 
get  good,  liberal  rains  in  the  next  week,  our  crop  will 
be  almost  nothing,  and  even  with  good  rains  now,  it 
will  be  small. 

GREENCASTLE,  PA.,  May  26th,  1934— Alaskas : 
Hail  Monday  and  Tuesday  of  this  week  damaged  bloom 
to  great  extent.  Better  stand  this  year  than  ever  be¬ 
fore.  Should  have  normal  pack. 

ATHEIno,  WIS.,  May  29th,  1934 — Acreage  about 
50  per  cent  of  normal.  Some  are  up  and  some  are  not. 
Need  rain  badly. 


We  urge  your  co-operation  and  invite 


DUNDAS,  WIS.,  May  28th,  1934 — Not  very  good  in  ‘|| 
this  section ;  must  have  rain  soon  to  have  later  sowings.  3 
Early  sowings  damaged  by  frost.  We  doubt  if  early  Jj 
sowings  will  produce  50  per  cent  of  a  crop.  h 

STANLEY,  WIS.,  May  28th,  1934 — Our  crop  is  so  |j| 
far  behind  that  we  cannot  predict  any  future  for  it.  M 

BEANS  I 

MILFORD,  DEL.,  May  26th,  1934 — Limas:  Just  I 
starting  to  plant.  fl 

NOBLESVILLE,  IND.,  May  29th,  1934— Green:  I 

Poor  stand.  g 

GREENCASTLE,  PA.,  May  26th,  1934 — Stringless:  B 
Just  planting.  Due  to  unstable  market,  we  have  cut  B 
our  acreage  nearly  50  per  cent  of  our  intended  B 
plantings.  P 

BENNETTSVILLE,  S.  C.,  May  28th,  1934— Snap:  | 

Crop  short.  Dry  weather  hurt  them.  Limas:  Few  1 
planted.  Our  spring  has  been  too  dry  and  cold.  1 

TOMATOES  I 

NOBLESVILLE,  IND.,  May  29th,  1934— Mostly  all  1 
set.  About  10  per  cent  waiting  for  rain.  I 

MELROSE,  MD.,  May  29th,  1934 — Just  planting.  I 

PLATTSMOUTH,  NEBR.,  May  28th,  1934— Have  | 

set  about  half  of  our  acreage.  Waiting  for  a  soaking  | 
rain  before  setting  plants  on  balance  as  ground  is  so 
dry  the  loss  of  plants  is  too  great. 

CEDARVILLE,  N.  J.,  May  26th,  1934 — Growers  re¬ 
port  plants  not  looking  good  on  account  of  extremely 
cool  weather  and  heavy  infestation  of  various  insects, 
and  the  local  supply  will  be  somewhat  limited.  No 
setting  done  yet  for  canning  crops. 

MIDDLEPORT,  N.  Y.,  May  28th,  1934— No  plants 
set  as  yet  on  account  of  dry  weather  and  frost. 

CELINA,  OHIO,  May  28th,  1934— Have  been  set¬ 
ting  plants  since  May  8th.  Considerable  damage  to  our  [ 
plants  by  frost  on  May  25th,  which  will  cause  a  loss  of  ? 
possibly  20  per  cent.  Weather  also  extremely  dry  and  | 
plants  not  making  any  progress.  ! 

DE  GRAFF,  OHIO,  May  28th,  1934 — Three  freezes  | 
last  week  with  the  temperature  as  low  as  30,  did  con¬ 
siderable  damage  to  our  plants,  and  a  lot  of  acreage 
will  have  to  be  planted  over.  Give  Mother  Nature  the 
credit  she  deserves  in  crop  control. 

GREENCASTLE,  PA.,  May  26th,  1934— Just  plant¬ 
ing;  plants  late.  Those  who  are  planting  report  cut¬ 
worms  doing  damage.  Several  fields  completely  washed 
,  put  this  week,  and  ether  fields  damaged  by  hail. 
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BENNETTSVILLE,  S.  C.,  May  28th,  1934— Two  to 
three  weeks  late  owing  to  dry,  cold  weather  today,  and 
past  two  days  have  been  cold  and  windy,  which  is  very 
much  against  growing.  Acreage  in  our  county  about 
same. 


CORN 

NOBLESVILLE,  IND.,  May  29th,  1934  — Early 
planting  about  all  out.  Late  planting  has  poor  stand. 

VINTON,  IOWA,  May  29th,  1934 — Acreage  approx¬ 
imately  normal.  Planting  began  May  7th  and  is  ex¬ 
pected  will  be  completed  on  or  about  June  2nd.  Account 
of  extremely  dry  soil,  estimate  about  85  per  cent  stand. 
Further  progress  of  the  crop  depends  upon  rainfall 
occurring  as  needed.  Soil  does  not  carry  any  reserve 
moisture. 

PORTLAND,  ME.,  May  28th,  1934 — Since  no  crops 
are  yet  planted  no  reports  are  yet  available  as  to  con¬ 
dition  of  crops  or  estimated  production. 

MELROSE,  MD.,  May  29th,  1934 — Just  planting. 

PLATTSMOUTH,  NEBR.,  May  28th,  1934— Just 
sowing  seed.  Ground  driest  we  have  ever  experienced. 
Cannot  say  whether  all  seed  will  germinate  or  not  until 
we  get  more  rain. 

CIRCLEVILLE,  OHIO,  May  28th,  1934 — No  mois¬ 
ture  for  the  past  six  weeks.  Almost  impossible  to  find 
enough  moisture  in  the  land  to  germinate  sweet  corn. 
We  consider  the  crop  will  not  exceed  60  per  cent. 


Economical 

Insurance 


Dependable 

Protection 


CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 


Lansing  B.  Warner,  Incorporated 

CHICAGO, 

Over  A  Quarter  Century  oj  Successful 
Service  to  the  Canning  Industry 


Specialized  Demonstrated 

Service  Efficiency 


DE  GRAF,  OHIO,  May  28th,  1934 — Dry  weather  has 
not  lent  itself  to  good  germination  and  while  now  too 
early,  we  foresee  a  very  spotted  condition,  which  con¬ 
dition  can’t  produce  a  big  yield. 

SPINACH 

CELINA,  OHIO,  May  28th,  1934 — Weather  extreme¬ 
ly  dry.  Prospects  for  short  pack  unless  weather  con¬ 
ditions  are  better  throughout  balance  of  season. 

CABBAGE 

STANLEY,  WIS.,  May  28th,  1934 — Very  far  behind. 
We  need  rain  before  we  can  give  any  information 
whatsoever. 

*  jt 

CANNING  AND  PACKING  MACHINERY  AND 
EQUIPMENT  INDUSTRY  SEEKS  MODIFICA¬ 
TION  OF  ITS  CODE 

The  National  Recovery  Administration  announced 
May  26th  the  Code  Authority  for  the  canning  and 
packing  machinery  and  equipment  industry  has 
submitted  an  application  for  the  modification  of  its 
code  to  permit  the  Code  Authority  to  levy  collections 
for  approved  expenses  of  code  administration. 

Notice  was  given  that  criticisms  of,  or  objections  to, 
the  above  proposal  will  be  received  by  Deputy  Ad¬ 
ministrator  Joseph  Dilworth,  in  Room  4036  Depart¬ 
ment  of  Commerce  Building,  Washington,  D.  C.,  prior 
to  Tuesday,  June  12. 


MODERN 


GANSE 


Herman  Eamse .  Pi-esi-. 
4-19-^21  E. Lombard  St. 

BALTIMORE.MD. 

Phomes — Plata  IS^S-tS^G 


10 


June  U,  19Si 


A  Code  In  5  Days 
If  The  Canners  \(4nted  It— 

SdyS  J.  F.  RichendrFer 

Letter  written  to  a  prominent  Canner 
in  answer  to  ^Hfs  to  late  for  a  Code^^  plea. 


Everson,  Washington,  May  24,  1934. 

“Thanks  for  your  letter  May  17th  and  pardon  the 
delay  in  answering.  Misery  loves  company  and  we  are 
glad  to  learn  there  is  in  the  United  States  of  America 
another  canner  who  is  as  scared  as  we  are  over  the 
present  situation  in  the  canning  game,  and  we  are 
darned  near  scared  to  death. 

One  year  ago  at  a  directors’  meeting  in  Washington 
we  were  in  favor  of  a  Code.  There  has  never  been  a 
minute  since  when  we  weren’t  in  favor  of  it,  but  the 
present  situation  has  our  head  spinning  like  a  top. 
This  spring  we  advanced  the  price  on  green  beans  20 
per  cent  to  the  grower,  feeling  it  was  the  right  thing 
to  do  in  view  of  the  almost  certainty  that  the  Code 
would  be  passed  and  in  effect. 

We  folks  on  the  Pacific  Coast  who  had  to  pay  30  cents 
per  hour  for  women  help  last  year,  against  7V2  cents 
in  some  other  localities,  felt  some  relief  when  it  ap¬ 
peared  these  extremely  low  levels  for  labor  would  be 
abolished.  Well,  it  seems  some  one  was  being  kidded. 

We  are  confronted  today  with  prices  out  of  these  low 
wage  districts  on  beans  as  low  or  lower  than  last  year, 
which  shows  beyond  all  shadow  of  a  doubt  that  these 
packers  are  not  paying  any  more  to  the  grower  this 
year  than  last,  and  also  they  are  not  intending  to  raise 
wages  nor  comply  with  the  hours  nor  overtime.  It  is 
simply  impossible  for  them  to  do  it  at  the  prices 
quoted. 

It’s  pretty  hard  to  place  the  blame  for  this  condi¬ 
tion;  I  believe  we  canners  are  50  per  cent  to  blame. 
I  have  sat  in  meetings  and  heard  men  rave  about  their 
rugged  American  individualism,  and  pretending  that 
some  one  was  wanting  to  amputate  it.  Well,  it  might 
be  a  good  idea  to  cut  part  of  it  off. 

For  the  past  25  years  there  wasn’t  anyone  monkey¬ 
ing  with  individualizers  in  this  grand  and  glorious 
country,  and  take  note  of  where  our  rugged  American 
individualism  landed  us  on  March  1,  1933. 

Dillinger  is  exercising  his  self-given  right  to  be  a 
rugged  American  individualist. 

The  members  of  the  kidnappers  fraternity  are  sim¬ 
ply  indulging  their  playful  antics  and  insisting  on  ex¬ 
ercising  their  rugged  American  individualism. 


These  misguided  brethren  who  quote  Green  Beans 
at  621/0  cents  are  playfully  indulging  in  the  luxury  of 
rugged  individualists,  American  or  otherwise. 

The  canners  who  have  hamstrung  the  code,  did  it 
under  the  assumption  that  they  wanted  no  one  to  tell 
them  how  to  run  their  business.  And  I  rise  up  to  re¬ 
port  that  the  poorest  mismanaged  canneries  in  the 
United  States  are  at  this  minute  dictating  to  these 
brainy  individualists  what  the  selling  price  of  said 
individualists’  canned  beans  will  be.  I  personally 
would  rather  take  my  chances  of  having  my  operations 
governed  by  a  practical  committee  composed  of  Gov¬ 
ernment  or  non-Government  men,  than  to  have  the  | 
men  who  are  today  dictating  the  prices  on  our  pack. 

The  guy  who  today  is  telling  me  what  I  shall  sell  for, 
is  so  dumb  that  he  thinks  the  price  on  cans  has  de¬ 
creased  instead  of  increased,  and  is  selling  accordingly. 

The  fact  we  pay  our  growers  twice  as  much  as  he 
does,  and  our  women  four  times  as  much  for  a  day’s 
work  has  nothing  to  do  with  the  subject  at  all.  This 
misguided  canner  is  simply  exercising  his  R.  A.  1. 
and  the  fact  that  he  doesn’t  know  what  it  is  all  about 
doesn’t  count.  If  you  or  ourselves  don’t  like  it,  he  tells 
us  to  jump  in  the  lake  three  times  and  only  come  up 
twice. 

I  listened  to  a  man  at  the  Chicago  Convention  who 
was  worrying  about  his  little  boy  who  was  playing  on 
a  football  team  in  some  large  college.  He  was  plead¬ 
ing  that  we  canners  did  not  hamper  his  R.  A.  I.  He 
didn’t  want  his  little  boy  to  have  to  take  out  a  license 
to  get  into  the  canning  game  as  soon  as  he  left  college. 
Well,  if  his  little  boy  was  studying  to  become  a  barber, 
about  the  second  thing  he  would  have  to  do  in  most 
states  would  be  apply  for  a  license  before  he  could 
practise  his  profession.  If  he  was  studying  to  be  a 
doctor,  dentist,  or  lawyer  he  would  have  to  get  a  license 
to  operate.  If  he  wanted  to  be  a  school  teacher,  horse 
doctor,  or  operate  a  street  car  line,  water  or  gas  utility 
he  would  have  to  be  licensed.  If  he  wanted  to  be  a 
mail  carrier,  policeman  or  Internal  Revenue  man, 
steamship  captain,  engineer  or  fireman,  he  would  have 
to  be  licensed.  If  he  wanted  to  get  into  the  street 
cleaning  department,  be  a  plumber  or  sewer  inspector, 
he  would  have  to  be  licensed.  I  don’t  blame  that  boy 
for  wanting  us  canners  to  stay  away  from  codes  and 
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V  S LABELS  "U  S'' LABELS  "U  S  " LABELS 


IIS^UBEI 


"LOOK  AT  ME!" 

SAYS  THE  GOOD  LABEL 


Attracting  favorable  attention  to 
your  product  —  that  is  one  purpose 
of  your  label. 

A  good  label  does  double  duty. 
It  induces  the  retailer  to  display  it 
in  a  good  spot,  and  it  catches  the 
eye  of  Madame  Consumer. 


"U  S"  labels  are  the  double  duty 
kind  —  bright,  attractive  colors,  de¬ 
signs  of  individuality  —  labels  of 
shelf  strength  and  selling  power. 


TRADE  MARK  INFORMATION 
Don’t  adopt  new  brand  names  without  first  making 
sure  they  are  available.  Consult  the  Trade  Mark 
Bureau  of  The  United  States  Printing  Lithograph 
Company  at  Cincinnati.  The  service  is  free. 


WE  MAKE  OTHER  THINGS.  TOO  —  SHOW  CARDS.  FOR  INSTANCE 


m 


"OUR  PRODUCTS  HELP  SELL 

YOUR  PRODUCTS". 


UNITED  STATES  PRINTING 
&  LITHOGRAPH  COMPANY 


CINCINNATI 
303  Beech  St. 


NEW  YORK  CITY 
52-C  East  19th  St. 


BALTIMORE 
403  Cross  St. 
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licenses,  because  about  the  only  thing  this  little  boy 
can  do  when  he  quits  playing  football  will  be  to  operate 
a  cannery  unless  he  gets  a  license.  In  the  canning 
game,  as  she  is  played,  he  can  exercise  his  R.  A.  I. 
by  allowing  someone  who  is  paying  human  beings 
cents  per  hour  to  snip  beans,  set  the  selling  price  on 
his  unlicensed  operations.  Gripes ;  I  would  rather 
operate  under  two  licenses  than  the  way  we  are. 

We  have  all  wandered  in  our  selfish  way  so  far  from 
the  spirit  of  the  Code  System  that  its  originator 
wouldn’t  recognize  what  the  present  noise  is  all  about. 

The  Code  System  in  its  simplest  form  is  just  a  set 
of  rules  to  govern  the  players  in  any  game,  and  a  ref¬ 
eree  with  power  to  force  observance  of  said  rules,  and 
the  rules  are  to  be  formulated  by  the  players  them¬ 
selves.  The  Canners’  Code  could  be  put  into  full  work¬ 
ing  condition  in  five  days  if  the  canners  wanted  it. 

You  wouldn’t  pay  a  dime  to  watch  a  championship 
hockey  game  if  there  were  no  rules  to  be  observed  and 
no  umpires  on  the  field.  Each  player  knows  the  rules, 
but  is  not  expected  to  enforce  them.  There  are  ref¬ 
erees  to  do  this. 

Every  player  on  each  baseball  team  knows  the  rules, 
in  fact  the  players  make  them,  but  they  do  not  have  to 
enforce  them ;  the  umpire  does  this  and  in  addition  has 
power  to  impose  and  collect  penalties  from  the  player 
who  doesn’t  observe  them. 

Every  game  in  the  world  has  its  rules  except  the 
grandest  game  of  them  all,  “Business.”  This  grand 
old  game  has  no  rules  except  the  primitive  one  of  death 
to  the  loser.  No  good  fellowship,  no  sportsmanship, 
just  a  sordid  desire  to  win,  fair  or  foul.  If  we  fellows 
practiced  the  same  brand  of  sportsmanship  on  the  golf 
course  toward  each  other  that  w’e  do  in  our  business 
dealings,  there  wouldn’t  be  a  golf  course  open  in  the 
United  States.  Why,  the  yellowest  down-and-out  pug 
in  the  game  stands  up  for  the  rules  of  the  game, 
although  by  obeying  them  he  loses,  but  the  highly 
civilized  canning  industry  hits  below  the  belt,  kicks 
and  bites,  then  brags  about  their  R.  A.  I.  Unlicensed, 
unhonored  and  unsung,  with  its  record  of  child  labor, 
sweat  shop  wages  and  hours,  and  its  absolute  refusal 
to  reform.  What  a  record!  See  minutes  of  public 
hearing  held  in  Washington,  February  7-8,  1934. 

Will  Rogers  says,  “Poor  old  NRA ;  if  we  had  spent  as 
much  time  observing  it  as  we  have  arguing  over  it, 
it  would  have  worked,  right  or  wrong.” 

We  agree  that  there  should  be  no  criticism  unless 
the  criticiser  has  something  constructive  to  offer.  I 
suggest  we  step  right  up  before  the  cock-eyed  world 
and  exhibit  our  R.  A.  I.  to  the  public  eye. 

Tell  how  much  our  R.  A.  I.  is  costing  our  stock¬ 
holders  per  year.  Advertise  on  our  labels  that  our 
R.  A.  I.  is  forcing  women  to  work  an  hour  for  cents. 
Tell  them  how  our  R.  A.  I.  is  forcing  the  price  of  green 
produce  so  low  that  the  grower  can’t  pay  his  taxes. 

If  it’s  a  good  proposition  to  turn  our  R.  A.  I.  loose 
and  sell  Green  Beans  at  62  cents,  why  not  give  it  a 
stimulant  and  make  them  50  cents.  Gripes,  let’s  not 
in  any  way  interfere  with  our  R.  A.  I. — “Boy,  that’s 
bad.”  I  am  for  the  Code.  Business  is  good. 

We  thank  you, 

C.  S.  KALE  CANNING  COMPANY, 

J.  C.  Richendrfer. 


HOW  TO  APPLY  FERTILIZER 

A  RECENT  article  in  The  Fertilizer  Review,  official 
organ  of  the  National  Fertilizer  Association, 
points  out  that  best  results  are  frequently  not 
obtained  from  the  use  of  fertilizer  because  it  is  not 
properly  applied.  Usually  the  results  are  considered 
satisfactory  and  the  farmer  does  not  realize  that  better 
results  might  have  been  obtained. 

Many  experiments  have  been  conducted  in  recent 
years  to  determine  what  methods  of  application  are 
most  profitable.  It  has  been  found  that  a  method  may 
be  good  one  year  and  poor  the  next.  But  by  means 
of  these  experiments  general  principles  have  been  de¬ 
veloped  that  apply  to  many  crops  and  to  varying 
weather  conditions. 

When  crops  are  grown  in  hills  or  rows,  placing  the 
fertilizer  in  bands  on  both  sides  of  the  hill  or  row  has 
proved  to  be  the  best  method  in  most  seasons  and  on 
most  soils.  When  fertilizer  is  placed  under  the  row 
either  before  or  at  planting,  it  should  not  be  mixed 
too  much  with  the  soil.  This  is  contrary  to  the  com¬ 
monly  accepted  belief  that  mixing  the  fertilizer  with 
the  soil  is  always  good.  Such  mixing  often  brings  the 
fertilizer  in  direct  contact  with  or  too  close  to  the  seed 
and  in  a  dry  period  frequently  results  in  injury. 

Corn  should  be  fertilized  in  the  hill  or  row — in  the 
hill  if  planted  in  hills  and  in  the  row  if  drilled.  In  the 
South  the  method  of  fertilizing  com  by  applying  the 
fertilizer  in  a  furrow  and  “bedding”  on  it  is  very  satis¬ 
factory  but  necessitates  an  extra  operation. 

Fertilizers  for  potatoes  should  be  applied  in  bands 
at  the  sides  of  the  row  about  two  inches  to  each  side  of 
the  seed  and  from  two  inches  below  the  seed  to  the  seed 
level.  Usually  the  side  application  has  given  yields 
from  15  to  20  bushels  per  acre  higher  than  when  the 
fertilizer  is  applied  in  the  furrow  and  mixed  with  the 
soil — the  common  method  in  many  potato-growing 
preas. 

Applying  fertilizer  at  the  side  of  the  row  has  also 
been  found  to  be  best  for  beans  and  peas. 

In  the  case  of  tobacco  application  of  the  fertilizer  in 
bands  at  the  sides  of  the  row  as  the  plants  are  set  in 
the  field  is  better  than  mixing  with  the  soil  in  the  row. 

In  fertilizing  wheat  and  other  small  grains,  applica¬ 
tion  with  the  seed  is  preferable  to  broadcasting. 

Many  fertilizer  distributors  now  in  use  do  not  apply 
fertilizers  properly,  but  fortunately  new  attachments 
can  be  purchased  for  many  of  these  old  machines  at 
reasonable  prices  and  in  some  cases  adjustments  can  be 
made  at  practically  no  cost. 


Complete  line  of  CANNING  MACHINERY 
for  any  canning  plant — 

Fruits,  Vegetables,  or  Milk. 

Write  for  general  catalog  No.  31. 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 
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the  industry  has  made  much  progress  toward  the  re¬ 
covery  goal.  Employment  in  March  had  increased  89 
per  cent  over  March  a  year  ago  and  pay  rolls  had  in¬ 
creased  108  per  cent.  The  present  indication  is  that 
fertilizer  manufacturers  will  make  a  moderate  profit 
this  year  as  compared  to  heavy  losses  last  year. 

At  the  time  of  the  convention  this  year  the  industry 
will  have  been  operating  under  its  Code  for  seven 
months.  The  discussion  will  be  in  the  nature  of  an 
appraisal  of  the  Code  and  will  contribute  toward  mak¬ 
ing  its  administration  more  effective.  It  is  expected 
that  there  will  be  a  large  attendance  at  this  year’s 
gathering. 


PRESIDENT  ISSUES  ORDER  PROTECTING  EM¬ 
PLOYEES  WHO  REPORT  CODE  VIOLATIONS 


THE  NATIONAL  FERTILIZER  ASSOCIATION 
CONVENTION 


PRESIDENT  ROOSEVELT  has  issued  an  executive 
order  giving  complete  protection  in  their  jobs  to 
employees  who  make  complaints  or  give  informa¬ 
tion  concerning  alleged  code  violations  on  the  part  of 
their  employers. 

The  order  decrees  that  no  employer  subject  to  a  code 
shall  dismiss  or  demote  any  employee  for  making  a 
complaint  or  giving  evidence  with  respect  to  code  viola¬ 
tions  under  penalty  of  a  $500  fine  or  six  months  im¬ 
prisonment,  or  both. 

In  numerous  cases  before  the  National  Labor  Board, 
employees  have  charged  that  their  employers  have 
demoted  or  otherwise  penalized  them  for  making  com¬ 
plaints  or  giving  testimony  regarding  alleged  code 
violations. 

*  * 


Getting  Ready  for  the  Rush  Season! 


Here  s  a  few  well  known  machines  of 
our  manufacture— lots  of  others  we’d  like 
to  tell  you  about— and  the’ re  built  right— 


Robins  Tomato  Scalder 


Robins  Retort 


Robins  Pulp  Machine  Hume  Salt  Dispenser 

Write  us  about  the  Tuc-Robins  line  of  whole  grain  Corn 


Canning  Machinery 

A.  K.  Robins  &Co.,  Inc.,  Baltimore,  Md 


Jind  new  catalog  for  the  asking 


The  Tenth  Annual  Convention  of  The  National  Fer- 
tilizer  Association  will  be  held  at  White  Sulphur 
Springs,  West  Virginia,  June  11, 12  and  13,  accord¬ 
ing  to  an  announcement  by  Charles  J.  Brand,  Execu¬ 
tive  Secretary  and  Treasurer.  The  date  was  originally 
set  for  June  18,  19  and  20. 

At  this  convention  a  year  ago  a  tentative  and  pre¬ 
liminary  draft  of  a  Code  for  the  Fertilizer  Industry 
was  presented  and  discussed.  This  Code  after  under¬ 
going  many  changes  was  finally  approved  on  October 
31  and  became  effective  on  November  10.  Since  then 


LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners’  seeds. 


CHICAGO 


H 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods:  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  indentity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


Here  is  the  merry  month  of  June  at  hand  and 
only  now  are  canners  really  attempting  to  do 
business  for  fall  delivery  in  quarters  open  to 
cultivation  for  twelve  months  in  the  year.  Last  week 
the  representative  of  an  established  line  called  on  one 
of  his  customers  that  in  the  past  has  bought  thousands 
of  cases  of  him  yearly.  This  was  his  first  visit  of  the 
year  although  he  has  been  represented  daily  on  the 
account  by  a  competent  broker.  Neither  had  made 
any  attempt  to  line  up  with  this  customer  really  effec¬ 
tive  co-operative  advertising  until  this  call.  Consider¬ 
able  was  said  about  what  might  be  done  in  the  future 
and  three  advertisements  were  authorized.  A  day  or 
two  later  a  national  advertiser  of  canned  foods  called 
on  this  same  customer  and  notified  him  of  the  pros¬ 
pective  addition  of  another  retail  salesman  to  the  force 
working  the  account  at  that  time.  A  definite  promise 
of  advertising  support  was  also  made.  Between  the 
calls  mentioned  a  third  canner  made  his  call  as  well 
and  agreed  on  three  advertisements.  Quite  a  coinci¬ 
dence  was  it  not?  It  certainly  was  in  view  of  the  fact 
that  a  fourth  canner  has  been  working  closely  with 
this  advertising  group  for  the  past  six  months,  has 
kept  a  jobbing  man  and  three  assistants  on  the  job 
all  the  time  and  as  a  result  has  increased  sales  and 
distribution  materially. 

The  point  I  make  here  is  that  if  you  want  to  make 
the  expenditure  of  your  advertising  and  sales  dollar 
most  effective  you  will  make  it  before  others  are  cer¬ 
tain  the  account  you  are  contacting  is  of  such  a  size 
as  to  make  its  support  a  matter  of  necessity.  The  first 
principal  to  tie  up  with  an  advertising  group  has  head 
and  shoulders  advantage  over  the  fellow  who  comes  in 
after  the  risks  have  all  been  taken  and  the  account  is 
ready  for  the  friendly  help  and  assistance  of  all  those 
who  have  waited  until  they  could  be  certain,  doubly 
certain,  it  was  the  one  and  only  to  which  they  wished 
to  give  substantial  support  in  a  market. 

It  is  not  always  necessary  to  spend  huge  sums  of 
money  for  advertising  your  product  with  a  distribu¬ 
tor.  As  you  know,  evaporated  milk  manufacturers 
have  been  governed  by  a  milk  marketing  agreement 
for  some  time  and  little  if  any  advertising  of  evapo¬ 
rated  milk  has  been  paid  for  by  canners  who  sell  huge 
amounts  of  evaporated  milk  to  customers  largely  iden¬ 
tified  with  co-operative  advertising  for  groups  of  re¬ 
tailers.  Yet  in  a  market  with  which  I  am  familiar  a 


certain  national  advertiser  of  evaporated  milk  has  been 
enjoying  splendid  support  from  the  principal  adver¬ 
tiser  in  it  and  without  the  payment  of  a  single  cent 
for  it.  The  account  is  hungry  for  sales  helps  and  the 
canner  has  supplied  them.  In  return  his  product  now 
enjoys  splendid  distribution  among  all  stores  in  the 
group  and  volume  has  increased  materially. 

As  Brother  Crawford  would  say,  “Let  this  be  a  les¬ 
son  to  you.”  Decide  promptly  if  you  are  favorably 
inclined  toward  advertising  your  product  with  a  co¬ 
operative  group,  and  then  support  them  liberally  in  the 
way  they  expect.  As  intimated  above,  not  all  will  de¬ 
mand  substantial  expenditures  on  your  part  for  space 
used  in  advertising  your  products,  but  they  will  want 
sales  and  advertising  suggestions  from  you.  Let’s  see 
what  is  being  done,  what  we  may  do.  In  the  first  place, 
maybe  because  of  advice  in  the  column  earlier  in  the 
year  you  may  consider  supplying  a  premium  to  your 
retailers,  and  which  may  be  redeemed  by  the  presenta¬ 
tion  to  your  retail  customers  of  a  small  sum  of  money 
and  a  few  labels  from  your  line. 

A  good  example  of  the  sort  of  premium  I  have  in 
mind  is  that  of  the  solid  copper,  chromium  lined  cas¬ 
serole  dish  with  handle  for  taking  from  the  oven.  This 
premium  is  being  given  away  by  a  leading  private  label 
jobber  for  four  labels  from  his  line  and  a  sum  of 
money,  cash,  in  addition.  A  coffee  roaster  is  selling 
a  fifteen  piece  set  of  monax  ware  with  the  sale  of  a 
pound  of  coffee  and  the  payment  of  sixty  cents  addi¬ 
tional  by  the  customer. 

A  soap  manufacturer  is  providing  his  customers  with 
a  set  of  punchboard  cards,  a  punch  and  advertising 
material  telling  how  a  housewife  may  have  the  ticket 
punched  showing  she  has  bought  eight  dollars  worth 
of  meats,  fruits,  vegetables  and  dry  groceries,  as  well 
as  two  dollars  worth  of  the  manufacturers  products, 
and  she  may  then  buy  a  twenty-six  piece  of  silverware 
for  $2.85.  Inasmuch  as  so  many  are  now  offering  mer¬ 
chandise  for  a  few  labels  and  a  sum  of  money  I  would 
not  consider  doing  anything  like  this  but  I  would  in¬ 
stead,  aid  my  customers  to  sell  more  of  my  products 
by  means  of  sales  and  advertising  helps  I  might  sup¬ 
ply  him.  And  I  would  do  this  either  as  a  major  sales 
help  or  as  an  adjunct  to  an  advertising  campaign 
through  the  medium  of  a  hook  up  with  groups  of  co¬ 
operative  advertisers. 
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A  Complete  Course  in  Canning 


Just  What  Its  Name  Implies: 

Formula  for  all  things  in  cans— 
Pickles,  Preserves,  Condiments 
Specialties  and  Staples. 


T\  book  every  canner  should  have  (and  most  now  have) 
^  ^  For  checking  times,  processes,  handling — to  avoid  waste 
and  to  maintain  quality. 


#  In  this  business,  possibly  more  so  than  in  any  other,  ^^He 
who  hesitates  is  lost.  Consult  the  Course  whenever  a  doubt 
arises,  and  so  save  confusion  and  uncertainty. 

#  The  whole  world  is  using  this  universally  recognized 
authority  and  safe  guide. 


Now  only  $^.00  per  copy. 


5th  Edition,  386  pases 
Bound  in  Leatherette 


Published  and  for  sale  by 

The  Canning  Trade 


BALTIMORE,  MARYLAND 
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As  this  is  being  written  it  seems  as  if  the  codes  of 
fair  practices  are  not  to  be  absolutely  depended  on. 
The  government  is  naturally  reluctant  to  clamp  down 
on  violators  until  extreme  measures  of  mediation,  sug¬ 
gestion  and  conciliation  have  all  been  tried  and  many 
more  than  once.  This  delay  in  enforcement  allows  all 
small  violators  to  go  on  without  hindrance  in  their 
breaking  of  all  existing  regulations.  It’s  up  to  the 
individual  as  always  to  protect  and  expand  his  busi¬ 
ness  as  he  sees  opportunities  for  so  doing  presented. 
As  this  department  has  urged  since  the  first  code  of 
fair  practices  was  suggested,  each  one  of  us  interested 
in  seeing  our  business  grow  in  sales  and  profits  must 
now  as  always,  build  it  ourselves.  No  one  is  going 
to  do  it  for  us. 

I  have  just  recommended  that  no  one  engage  in  a 
sales  promotion  campaign  based  on  offering  a  premium 
for  the  return  of  a  few  labels  from  our  product  and 
the  payment  of  a  sum  of  money.  Too  many  are  doing 
it.  If  you  feel  you  are  not  in  a  position  to  pay  a  sub¬ 
stantial  sum  per  month  for  the  sales  promotion  of  your 
goods  by  some  voluntary  group  then  you  are  in  still 
worse  shape  when  you  consider  taking  on  an  advertis¬ 
ing  schedule  in  the  newspapers.  You  can  only  fall  back 
on  adequate  sales  helps  as  means  of  promoting  the  sale 
of  your  brands. 

One  of  the  best  ways  I  know  of  for  sending  your 
message  concerning  your  line  to  the  w’orthwhile  homes 
of  any  community  is  by  means  of  bottle  neck  flyers  on 
the  milk  bottles  put  out  daily  by  a  leading  dairy.  The 
only  disadvantage  I  can  see  in  this  method  of  adver¬ 
tising  distribution  lies  in  the  fact  that  no  one  dairy 
in  any  town  has  a  monopoly  on  the  trade  but  your  in¬ 
vitation  to  the  housewife  to  send  to  your  plant  for  a 
sample  if  attractively  printed  or  lithographed  on  a  neck 
band  of  a  milk  bottle  and  put  out  by  a  well  known  dairy 
will  reach  a  sufficiently  large  enough  number  of  homes 
to  put  your  story  over. 

The  newspaper  size  handbill  gets  attention  where  a 
smaller  ad  would  be  missed  on  a  bill  or  even  in  a  news¬ 
paper.  These  large  handbills  may  carry  not  only  your 
sales  story,  a  listing  of  your  products  in  adequate  space 
with  attractive  retail  prices  but  also  carry  the  story  of 
the  sales  price  on  other  store  items.  As  long  as  you 
pay  for  the  handbills  your  retail  customers  should  be 
willing  to  pay  for  their  careful  distribution. 

Here  then  you  have  two  suggestions  as  to  how  you 
may  start  supporting  your  line.  Either  is  good,  both 
have  been  used  successfully  many  times  in  the  past  and 
will  be  used  again  for  years  to  come. 

If  any  canner  wishes  exact  layouts,  dimensions  of 
either  and  suggested  retail  prices  to  be  used,  send  this 
column  your  labels,  describe  the  nature  of  your  dis¬ 
tribution  and  competition  in  any  market  and  we  will 
be  glad  to  start  you  off  in  the  best  fashion  we  know  of. 
No  obligation  of  course,  this  is  your  column,  use  it! 

Whatever  is  to  be  done  in  support  of  your  line  this 
sea.son  will  have  to  be  done  by  your  own  organization, 
it  is  quite  apparent  other  agencies  will  not  be  able  to 
do  the  job. 


FIND  BLUE  LIGHT  RAYS  SPEED  SPOILAGE 
OF  FOOD 

AYS  of  light  at  the  blue  end  of  the  spectrum  are 
responsible  for  much  of  the  spoilage  of  foods  com¬ 
monly  termed  rancidity,  reports  Mayne  R.  Coe,  a 
chemist  in  the  U.  S.  Department  of  Agriculture.  He 
arrived  at  this  decision  while  following  up  investiga¬ 
tions  started  three  years  ago  on  the  causes  of  rancidity 
in  foods.  He  showed  that  chlorophyll  green  wrappers 
retard  the  development  of  this  kind  of  spoilage  almost 
as  well  as  does  the  total  exclusion  of  light. 

The  original  tests  were  made  with  the  object  of  find¬ 
ing  some  kind  of  container  or  wrapper  that  would 
greatly  retard  or  entirely  prevent  the  development  of 
rancidity  in  oil-bearing  foods.  When  chlorophyll  green 
and  black  showed  their  superiority  the  next  step  was 
to  learn  how  the  various  light  rays  behaved  in  this 
respect. 

Black  wrappers  exclude  all  light,  but  black  is  not 
desirable  for  commercial  use  so  the  Department  has 
recommended  chlorophyll  green,  which  gives  almost  as 
good  results.  The  green  used  by  Coe  excluded  light 
rays  from  both  ends  of  the  spectrum,  so  the  identity  of 
the  harmful  rays  remained  unknown. 

One  of  the  principal  tests  for  rancidity  is  the  devel¬ 
opment  of  peroxides  in  foods  indicating  the  extent  to 
which  oxidation  has  taken  place.  Using  this  standard 
of  measurement,  a  series  of  tests  just  completed  reveals 
that  light  rays  in  the  blue  end  of  the  visible  spectrum 
are  the  most  active  in  causing  rancidity.  Following  is 
a  list  of  the  colors  used,  in  the  order  of  their  desirabil¬ 
ity  for  protecting  foods :  black,  chlorophyll  green,  me¬ 
dium  red,  orange  red,  red,  dark  yellow,  tinted  yellow, 
blue.  At  the  end  of  the  test,  however,  rancidity  had 
developed  with  all  wrappers  except  the  chlorophyll 
green  and  black. 

In  the  recent  tests  aluminum  foil,  which  had  been 
used  in  comparisons  with  the  various  colored  wrappers, 
was  also  found  efficient  in  protecting  both  animal  and 
vegetable  oils  and  fats  from  rancidity.  This  is  natu¬ 
ral,  as  this  material  excludes  all  light.  Tin  foil  gave 
equally  good  results  but  is  more  expensive.  Where 
visibility  is  not  necessary  in  a  wrapper,  foil  seems  to 
meet  all  the  requirements.  When  properly  sealed  it 
excludes  moisture  as  well  as  light,  and  retards  tem¬ 
perature  changes.  An  additional  feature  of  foil  is  that 
it  reflects  most  of  the  light  that  falls  on  it  and  thus  to 
that  extent  protects  the  product  from  heat  as  well  as 
moisture  both  of  which  are  contributive  factors  in 
spoilage. 

Oxidation  goes  on  in  the  dark  as  well  as  in  the  light, 
but  the  character  of  the  oxidation  is  different.  The 
oil  which  is  exposed  to  light  becomes  rancid  when  the 
peroxide  formation  reaches  a  certain  value;  the  pro¬ 
tected  oil,  on  the  other  hand,  may  develop  an  even 
greater  peroxide  value  and  still  show  no  signs  of  ordi¬ 
nary  rancidity.  When  the  protected  oils  are  subse¬ 
quently  exposed  to  light,  they,  too,  become  rancid. 
“This  is  good  evidence,”  Mr.  Coe  says,  “to  show  that 
the  particular  mechanism  present  in  oils  and  fats  which 
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La  Porte  Sanitary  Flexible  Steel  Conveyor 


Notice  to  our  Customers 


Our  customers  are  requested  to  anticipate  their 
requirements  by  a  week,  plus  time  for  freight 
shipment,  when  ordering  new  TOWNSEND 
Cutters  or  the  rebuilding  of  old  ones. 

We  endeaver  to  give  immediate  service  at  all 
times  but  last  week  we  were  entirely  cleaned 
out  of  new  machines  and  certain  parts  -  •  it  may 
be  your  luck  to  find  the  same  condition  existing 
if  you  wait  until  the  last  moment  to  order. 

Please  co-operate  with  us  in  this  matter,  so  that 
we  can  take  care  of  everyone. 

Burton,  Cook  &  Company,  Inc. 

Rome,  «  »  N.  y. 


Let  us  help  you  solve  your  belt  problems  by  using  our  bell  which 
is  entirely  sanitary  and  one  of  the  most  durable  and  inexpensive 
belts  on  the  market. 

Made  of  best  galvanized  ribbon  steel  in  any  length  and  practically 
any  width  with  an  especially  strong  edge. 

Manufactured  by 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte.  Ind. 


QUALITY  SEED  PEAS 

Conner s  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


PATENTED 


MORRAL  BROTHERS 

MORRAL,  OHIO 

Manufacturers  o/ 

THE  MORRAL  CORN  HUSKER 
Either  single  or  double 
THE  MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 
THE  MORRAL  COMBINATION 
CORN  CUTTER 
For  whole  grain  or  cream  style  corn 
THE  MORRAL  LABELING  MACHINE 
and  olher  machinery 


Write  for  Catalogue  and  jurther  tarticulars 

MORRAL  BROTHERS,  Morral,  Ohio 


PATENTED 


BROWN  BOGGS  CO.,  Ltd. 
Hamilton,  Ont., 

Sola  Agents  for  Canada 
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produces  rancidity,  requires  the  presence  of  light  to 
catalyse  or  start  the  reaction.  The  remedy  for  spoil¬ 
age  of  this  kind  may  be  found  in  the  proper  packag¬ 
ing  of  oily  foods  so  as  to  protect  them  from  light. 

“If  green  is  to  be  used  in  packaging,  it  is  important 
that  the  one  particular  green  be  chosen  which  excludes 
the  active  rays  that  cause  spoilage.  Just  because  the 
wrapper  is  green  is  no  assurance  that  it  gives  adequate 
protection  against  the  development  of  rancidity.  It  is 
possible  for  a  firm  to  suffer  great  losses  by  failing  to 
choose  the  proper  protective  shade  of  green.” 

As  a  result  of  this  investigation  a  number  of  prod¬ 
ucts  are  at  present  being  packaged  in  bags  or  cartons 
protected  from  light  by  green  or  foil,  but  so  far  as  Mr. 
Coe  has  been  able  to  learn,  there  are  no  food  products 
packaged  in  bottles  or  jars,  made  of  that  particular 
shade  of  green,  which,  by  experiment,  has  been  found 
to  be  effective  in  retarding  rancidity. 

*  * 

THE  USE  OF  PREMIUMS 

ATIONAL  Recovery  Administrator  Hugh  S. 
Johnson  today  announced  determination  of  a 
policy  for  regulation  of  the  use  of  premiums 
which  will  be  applicable  to  all  codes  hereafter  approved 
and  which  will  govern  modification  of  inconsistent  pro¬ 
visions  in  codes  already  approved  if  such  modification 
is  sought  by  the  affected  industry  or  is  deemed  neces¬ 
sary  to  correct  hardships  or  abuses. 

“The  premium  problem  has  proved  a  troublesome 
one,”  declared  the  Administrator  in  the  formal  an¬ 
nouncement.  “There  is  irreconcilable  conflict  between 
the  desires  of  certain  members  of  non-premium  in¬ 
dustries  on  the  one  hand  and  members  of  industry  en¬ 
gaged  in  the  manufacture  and  distribution  of  premiums 
on  the  other  hand.  This  matter  has  been  thoroughly 
canvassed  by  NRA  and  all  advisors  have  participated 
in  the  formulation  of  the  final  policy  herein  announced. 

“The  manufacturers  of  novelty  goods  which  are  ex¬ 
tensively  used  in  premiums  have  built  up  a  consider¬ 
able  industry  and  employed  a  considerable  number  of 
persons.  In  addition,  other  products  of  industry  not 
essentially  related  to  the  manufacture  of  premiums  are 
purchased  for  premium  use. 


“In  view  of  the  extent  of  the  industry,  the  wide¬ 
spread  use  of  premiums  and  the  fact  that  premiums  at 
times  lend  a  desirable  flexibility  to  rigid  prices,  it  ap¬ 
pears  that  there  should  not  be  a  general  prohibition 
against  their  use.  On  the  other  hand,  certain  uses  of 
premiums  may  lead  to  increase  cost  of  selling,  decep¬ 
tion  of  buyers,  and  other  abuses  which  justify  a  care¬ 
ful  regulation  of  their  employment. 

“The  following  policies  should  govern  premium 
clauses  in  codes. 

“1.  There  should  be  no  general  provisions  prohibit¬ 
ing  the  use  of  premiums. 

“2.  Certain  uses  of  premiums  would  constitute 
methods  of  evading  trade  practice  provisions;  for  ex¬ 
ample,  provisions  against  selling  below  cost  and  open 
price  provisions.  The  proper  way  to  prevent  such 
evasion  of  any  trade  practice  provision  is  careful  draft¬ 
ing  of  the  provision  in  question.  For  example,  in  a 
provision  prohibiting  selling  below  cost,  it  should  be 
provided  that  all  premiums  should  be  included  in  the 
computation  of  cost.  Similarly,  in  an  open  price  pro¬ 
vision,  it  should  be  required  that  all  terms  and  condi¬ 
tions  of  sale,  including  premiums,  must  be  filed. 

“3.  Although  there  should  be  no  general  prohibition 
against  the  use  of  premiums,  the  use  of  premiums  in 
the  following  ways  may  be  prohibited: 

a.  The  use  of  premiums  in  ways  which  involve 
commercial  bribery  in  any  form. 

b.  The  use  of  premiums  in  ways  which  involve 
lottery  in  any  form.  The  term  “lottery”  should 
be  construed  to  include,  but  without  limitation, 
any  plan  or  arrangement  whereby  the  premiums 
offered  differ  substantially  in  value  from  customer 
to  customer  of  the  same  class,  except  as  a  result 
of  differences  in  quantities  purchased. 

c.  The  use  of  premiums  in  ways  which  involve 
misrepresentation,  or  fraud,  or  deception  in  any 
form,  including,  but  without  limitation,  the  use 
of  the  word  “free,”  “gift,”  “gratuity,”  or  language 
of  similar  import  in  connection  with  the  giving 
of  premiums  for  the  purpose  or  with  the  effect  of 
misleading  or  deceiving  customers. 

d.  The  giving  of  premiums  to  any  customers 
when  such  premiums  are  not  offered  to  all  cus¬ 
tomers  of  the  same  class  in  the  trade  area.” 


COLONIAL  BOy  COPYRtOHTai 


Landreths^  Seeds 

This  is  just  a  reminder  that  we  want  you  to  think  of  us  when 
thinking  of  seeds.  Write  us  for  prices  stating  kinds  and  qanti- 
ties  you  need,  not  only  for  this  Spring,  but  Fall  planting. 

D.  LANDRETH  SEED  COMPANY,  K 

Business  Established  1784  OUR  150  ANNIVERSARY  YEAR 


June  1934. 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 

FOR  SALE— Homogenizers  and  Viscolizers,  all  sizes 
from  50  gal.  to  800  gal.  All  machines  rebuilt.  Write 
for  prices  and  specifications. 

Otto  Biefeld  Co,,  Inc.,  118  N.  Water  St., 
Watertown,  Wis. 


FOR  SALE— 

2  Monitor  small  power  Cherry  Fitters. 

1  Current  Finishing  Machine. 

1  Monitor  Pea  Recleaner. 

2  5x5  Copper  Kettles. 

2  6x6  Glass  Lined  Tanks  with  or  without  coil. 

1  6’  Vacuum  Pan,  complete  unit  Vacuum  Pump. 

2  Glass  Lined  Tanks  and  fittings. 

1  7’  Vacuum  Pan  good  for  tomato  paste,  tomato 
juice  or  milk. 

1  No.  1  tin  Filler. 

15x6  Steel  Glass  Lined  Tank. 

The  above  are  in  A-1  condition. 

Address  Box  A-1977  care  of  The  Canning  Trade. 

FOR  SALE— 

1  Monitor  Whirlpool  Washer 
1  Power  Apple  Filler 
1  Beet  Grader 

1  Morgan  Nailing  Machine  with  electric  motor. 

All  in  excellent  condition. 

Yates  County  Canning  Co.,  Penn  Yan,  N.  Y. 


WANTED— Steam  Hoists,  Sprague-Sells  Filling  Mach¬ 
ines,  Closed  Retorts,  Process  Crates,  etc.  We  buy 
and  sell  complete  factories.  Send  list  of  offerings 
and  requirements. 

Ashley  Mixon  Co.,  Phelps  &  Washington  Sts., 

Springfield,  Mo. 


For  Sale  —  Plants 

FOR  SALE — Tomato  Plants;CabbagePlantsnow  ready. 
150  acres  for  1934.  Varieties  Cabbage;  Copenhagen 
Market,  Allhead,  Flatdutch,  Wakefields,  Danish  Ball- 
head,  All  Seasons  (Yellows  Resistant).  Varieties 
Tomato:  Marglobe,  Pritchard,  Greater  Baltimore, 
Indiana  Baltimore,  Stone,  Bonnybest,  etc.  Write, 
phone  or  wire  for  prices,  or  come  to  our  farms.  Loc¬ 
ation:  U.  S.  Highway  No.  1  between  Richmond,  Vir¬ 
ginia  and  Norfolk,  Virginia.  Shipping  Capacity  750 
thousand  daily.  Sturdy,  hand  selected  plants  grown 
from  treated  seeds.  Your  orders  solicited. 

J.  P.  Councill  Co.,  Franklin,  Va. 


For  Sale  —  Factory 

FOR  SALE— Canning  Plant  in  the  Ozarks  for  various 
products.  400  acres  tomatoes  under  contract  for  1934. 
For  particulars. 

Address  Box  A-1974  care  of  The  Canning  Trade. 


Help  Wanted 


WANTED— Ketchup  Cook.  Good  salary.  State  experience. 

Address  Box  B-1971  care  of  The  Canning  Trade. 


Situations  Wanted 

POSITION  WANTED — Do  you  require  the  service  of  a  Factory 
Superintendent?  Have  had  14  years  experience  canning  corn, 
beans  and  apples.  Can  furnish  best  of  references  as  to  ability 
and  character.  Age  38.  Will  go  anywhere.  Would  consider 
some  other  position  packing  other  products  if  chance  for  advan¬ 
cement. 

Address  Box  B-1964  care  of  The  Canning  Trade. 

POSITION  WANTED— Chemist  and/or  Production  Manager. 
Factory  and  laboratory  experience  with  jellies,  preserves  (vacu¬ 
um-pan),  tomato  products,  canned  spaghetti,  soups,  and  similar 
foods.  Age  26;  salary  secondary,  but  urban  location  (most  of 
year)  essential. 

Address  Box  B-1961  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Manager  of  plant  canning  pickles  and 
kraut.  Have  had  a  long  practical  experience  in  the  manu¬ 
facture  and  sale  of  both  products.  Have  a  most  thorough  know¬ 
ledge  of  cost  accounting.  Have  installed  cost  system  on  both 
products  in  plants.  Can  give  excellent  references. 

Address  Box  B-1976  care  of  The  Canning  Trade. 


Wanted  —  Machinery 


WANTED— 2  Sprague  Fillers 

1  Current  Finisher 

2  Sprague  Syrupers,  6  or  10  valves 
2  No  10  Hot  Water  Exhaust  Boxes 

2  1,000  gal.  Wood  Pulp  Tanks  with  Coils  and  Traps 
complete. 

Kindly  state  condition,  age  and  best  price. 

Address  Box  A-1973  care  of  The  Canning  Trade. 


WANTED— Attention  Canners  in  New  York  State.  We 
want  to  buy: 

Ayars  or  Homemade  Hot  Water  Exhaust  for  No.  2’s 
and  No.  lO’s. 

Monitor  Cherry  Washer. 

Hot  Water  or  Steam  Tomato  Washer. 

16  to  20  ft.  Picking  Table. 

Tomato  Pulp  Machine. 

3.000  good  used  5/8  Tomato  Hampers. 

Water  Tank,  approximately  1,000  gal.  capacity. 

Dish  Pans  and  Pails. 

Lewis  Bean  and  Rhubarb  Cutter. 

We  want  to  rent:  Monitor  or  Dunkley  Cherry  Fitter. 
Give  full  details  in  first  letter  and  where  located. 

Address  Box  A-1975  care  of  The  Canning  Trade. 
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THE  NIAGARA 


FRUIT  and  TOMATO  WASHER 


Divided  into  several  compartments.  Each 
has  revolving  paddles  set  on  an  angle 
which  lifts  the  tomatoes  and  deposits  them 
into  the  next  compartment  until  they  reach 
the  last  compartment  and  are  then  carried 
out  by  the  conveyor.  These  paddles  being 
on  an  angle  cause  the  water  to  stir  greatly 
and  whirl  the  tomatoes  rapidly. 

Not  only  washes  the  dirt  from  the  tomatoes 
but  washes  out  the  Larvae  and  Decay  Spots. 

Does  not  damage  the  fruit. 

Ample  Capacity. 


Write  for  Descriptive  Circular  and  Price. 

AYARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 


PEAK  Production  demands 
PEAK  Performance! 


An  accurate,  clean  fill  at  constant  high  speed 


>  •iii* 

pilr.r' 

VL'n  •  ri  ir 


Write  For 


MACHINE  CO.  Cincinnati 


Jnne  h,  19SIt 
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THE  MARKETS 

IN  LEADING  CANNED  EOODS  CENTERS 


WEEKLY  REVIEW 

Actions  on  the  Market — Labels  Must  be  Arranged  at  Once — 
Crops  in  Varying  Condition — No  Reason  for  Sagging  Prices 
on  Spot  Tomatoes — The  Price  Changes. 

A  CTION — The  canned  foods  market  has  not  been 
without  its  excitement  this  week.  First  there 
/  \  came  a  call  for  a  special  meeting  in  Chicago 

on  Sunday,  June  3rd,  to  consider  Code  matters;  the 
end  of  the  week  finds  an  announcement,  via  the  Asso¬ 
ciated  Press,  that  the  President  wants  prompt  action 
on  this  Code,  and  what  is  of  equal  or  greater  import¬ 
ance,  that  grade  labeling  of  the  goods  must  be  in  force 
within  90  days!  As  to  the  first  matter — ^the  Code — 
lots  of  canners  would  gladly  have  avoided  anything 
like  a  Code,  and  from  this  fact  has  arisen  the  thought 
that  the  industry  has  been  “stalling”  on  its  Code,  in 
the  hope  of  avoiding  Code  regulations  for  this  season 
at  least.  That  hope — if  it  existed — is  now  past,  and 
Sunday’s  meeting,  in  all  probability  will  furnish  the 
answer  by  the  time  you  read  this. 

The  90  days’  time  allowed  to  get  your  labels  into 
conformity  with  the  quality  declaration,  is  a  harder 
one.  The  industry,  and  the  buyers,  are  quite  familiar 
with  the  A.  B.  C.  labeling,  and  now  each  canner  will 
have  to  make  up  his  mind  what  grade  of  goods  he 
intends  to  pack,  and  then  order  his  labels  imprinted 
with  the  A,  B  or  C  decided  upon.  In  our  Editorial  this 
week  we  said  the  Consumers’  Leagues  ,all  over  the 
country,  are  demanding  this  sort  of  labeling,  but  we 
hardly  expected  such  action  as  this.  But  here  it  is. 

And  make  no  mistake,  a  whole  lot  of  the  buyers  want 
this  also,  and  are  undoubtedly  back  of  the  move.  Snide 
buyers,  of  course,  do  not  want  it,  because  they  are  the 
ones  who  like  to  buy  standard  goods,  preferably  at 
sub-standard  prices,  and  then  label  them  Extra  Stand¬ 
ards.  More  of  that  goes  on  than  many  might  suppose, 
despite  the  Pure  Food  Laws.  That  is  one  of  the  things 
that  has  brought  about  this  ruling — made  it  necessary. 
If  you  waste  time  waiting  to  be  forced  into  this  action, 
you  may  find  yourself  caught  without  proper  labels 
when  the  goods  are  ready.  While  this  seems  quick 
action,  it  is  about  time  it  were  done. 

THE  CROPS — Better  buying  of  both  spots  and 
futures  was  in  evidence  this  week,  and  with  the  ex¬ 
ception  of  tomatoes,  prices  are  firm  and  tending  up¬ 
wards,  due  to  the  unfavorable  crop  conditions  in  almost 
all  regions  but  these  Tri-States.  Crop  reports  this  week 
show  you  conditions  in  many  sections,  and  they  are 
worth  studying.  You  will  find  pretty  nearly  every  ex¬ 
treme  of  crop  condition:  from  no  plantings  as  yet  in 
Maine  to  finished  fields  in  other  regions. 


Over  on  the  ’Shore  they  are  canning  peas,  with  nice 
crops  fronting  them,  of  good  quality  and  well  podded 
vines.  Cool  weather,  interspersed  with  hot,  sunshiny 
days,  and  enough  rains  have  served  to  give  the  pea 
crop  ideal  service.  Next  week  will  find  the  whole  ’Shore 
humming  with  pea  canning  operations,  and  even  West¬ 
ern  Maryland  will  swing  into  line.  If  it  stays  cool  the 
season  will  go  on  for  at  least  two  weeks;  if  it  turns 
hot,  as  it  has  earlier  this  season,  the  season  will  wind 
up  quickly.  There  have  been  times  when  the  ’Shore 
finished  its  pea  pack  in  6  days. 

Under  normal  conditions  Indiana  would  be  tagging 
along  with  its  pea  pack,  and  some  may  be  able  to  get 
going,  but  the  drought  has  upset  all  plans,  and  they 
are  more  busy  praying  for  rain  than  hoping  to  begin 
operations,  at  least  for  some  days.  You  get  a  good 
slant  on  this  when  you  note  in  this  week’s  Chicago 
Market  report  that  no  canner  wants  to  look  at  any 
future  pea  business. 

The  start  on  these  Crop  Reports  has  been  very  good 
and  we  hope  that  it  will  continue  so,  because  it  is 
very  valuable,  and  very  dependable  information. 

THE  MARKET — Prices  on  spots  are  holding  very 
well  in  this  market,  with  the  exception  of  tomatoes. 
Just  why  prices  are  sagging  on  spot  tomatoes  puzzles 
even  the  oldest  market  operators.  You  hear  excuses 
of  liquidating  spot  stocks,  etc.,  etc.,  but  they  are  manu¬ 
factured  by  the  market  reporter.  Even  the  Florida 
threat  of  early  pack  tomatoes  is  over,  and  so  there  is 
no  apparent  good  reason  for  cutting  prices.  In  fact 
just  the  reverse:  spot  tomato  prices  should  be  advanc¬ 
ing  and  heavily.  It  will  be  a  long  time  before  new  pack 
tomatoes  in  any  quantity  can  come  upon  the  market. 
The  market  will  be  bare  of  canned  tomatoes  before 
then.  The  spasm  is  “Just  one  of  those  things”  about 
this  pesky  critter — tomatoes.  On  futures  the  situation 
is  somewhat  different.  “Factors”  cut  quite  a  consid¬ 
erable  caper  in  canning  tomatoes,  and  as  the  time  is 
now  here  when  the  “factored”  tomato  canners  must 
have  money — ^to  take  in  cans,  to  buy  tomato  plants, 
to  brush  up  the  canning  plant,  etc. — when  that  time 
comes,  the  Factor  wants  some  dependable  future  con¬ 
tracts  on  his  books  to  fall  back  upon,  and  the  price 
is  a  secondary  matter,  because  the  Factor  needs  only 
50  per  cent  to  60  per  cent  of  the  usual  market  price 
to  cover  his  investment.  That  is  where  most  of  these 
too  low  future  tomato  prices  come  from — ^the  canner 
cannot  help  himself ;  his  goods  are  sold,  and  if  not  at 
market,  then  at  the  best  price  possible.  They  are  too 
low  now,  we  believe,  and  it  is  unfortunate,  because  it 
looks  very  much  like  those  tomatoes  will  have  to  be 
packed  under  Code,  and  that  means  full  wages  and  full 
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prices  to  growers.  There  will  be  no  loop-holes  to  crawl 
out  on  the  costs  this  season. 

Stringless  Beans  are  down  again.  Extra  Standard 
Crushed  Corn  has  lost  the  21/2C  gained  last  week  and 
is  back  at  80c,  with  standards  at  75c. 

No.  10  spinach  has  droped  a  nickle  to  $2.85. 

No.  2  tomatoes  are  quoted  at  50c,  other  prices  all 
holding. 

Hawaiian  Pineapple  is  higher  in  this  market.  And 
that  is  the  story  of  the  prices  this  week. 

jt  Jt 

NEW  YORK  MARKET 

By “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade” 

Market  Improving  on  Spots  and  Futures — ^Tomatoes  Slightly 
Weaker — Pea  Prices  Steady  on  Southern  Pack — Corn  Quiet — 
Fruits  Tightening  Up — Brokerage  Question  Not  Yet  Settled. 

New  York,  May  31,  1934. 

ARKET  OUTLOOK  BETTER— Notwithstand¬ 
ing  the  slackening  in  activities  due  to  the 
Decoration  Day  holiday,  definite  indications  of 
quickening  life  in  the  canned  foods  market  were  per¬ 
ceptible  during  the  past  week,  and  it  was  evident  that 
the  prolonged  period  of  stagnation  is  nearing  an  end. 
The  movement  of  spot  canned  foods  has  picked  up  on 
a  number  of  items,  and  futures  are  likewise  coming  in 
for  closer  attention  as  the  packing  season  nears  and 
buyers  begin  to  meditate  on  the  wisdom  of  covering 
at  least  a  part  of  their  probable  requirements.  The 
price  trend,  in  most  cases,  is  toward  higher  levels. 

TOMATOES  —  Carryover  canned  tomatoes  have 
weakened  slightly  during  the  past  week,  but  whether 
this  represents  a  genuine  recession  in  spot  values  or 
merely  a  few  isolated  instances  of  forced  selling  re¬ 
mains  to  be  seen.  Offerings  are  reported  at  $3.80  for 
10s,  $1.30  for  3s,  and  80  cents  for  2s,  F.  0.  B.  Southern 
canneries.  These  prices  are  still  substantially  over  fu¬ 
ture  price  levels,  however.  Reports  from  the  mid¬ 
west  indicate  that  spot  tomatoes  are  holding  fairly 
steady.  Futures  have  come  in  for  more  inquiry  in  both 
packing  sections,  with  reports  of  drouth  damage  still 
exerting  a  bullish  influence  upon  the  situation. 

PEAS — With  pea  packing  getting  under  way  in  the 
South  this  week,  buyers  are  devoting  more  attention  to 
this  item.  With  spot  stocks  in  unusually  small  supply, 
there  has  been  a  better  volume  of  future  business  on 
peas  than  perhaps  any  other  item  in  the  list,  and  addi¬ 
tional  inquiries  are  now  coming  in  for  the  new  pack. 
Prices  are  steady  on  southern  packs.  With  reports 
coming  in  of  probable  short  packs  in  the  mid-west, 
Wisconsin  futures  have  been  selling  in  a  larger  way 
during  the  week,  and  the  market  is  steady.  On  spot 
No.  4  sieve  Alaska  standards,  $1.00,  F.  O.  B.  cannery, 
appears  to  be  bottom,  with  extra  standards  quoted  at 
$1.15  and  fancies  at  $1.35.  Buyers  are  still  trying  to 
force  concessions  from  these  levels,  but  it  is  reported 
that  bids  at  an  average  of  10  cents  per  dozen  under  the 
quoted  figures  are  getting  the  “horse  laugh”  from  the 


canners.  Buyers  have  taken  the  position  that  reports 
of  drouth  damage  have  been  greatly  exaggerated. 

CORN — This  third  item  of  the  “big  three”  canned 
vegetable  line  has  experienced  relatively  little  activity 
during  the  week.  Spot  corn  is  moving  in  but  limited 
volume,  and  there  has  been  no  pick-up  in  future  trad¬ 
ing  as  yet.  Southern  packers  quote  futures  at  75  cents 
for  standards,  with  western  canners  meeting  this  fig¬ 
ure.  Maine  canners  quote  fancy  packs  at  95  cents  per 
dozen,  with  western  fancy  at  5  cents  under  this  figure. 
Buyers  are  holding  oif  on  new  pack  corn,  pending  fur¬ 
ther  data  relative  to  the  probable  pack  size. 

CALIFORNIA  FRUITS — Spot  California  fruits  are 
tightening  up,  reflecting  both  the  higher  price  outlook 
for  1934  packs  and  the  interruption  of  shipments  from 
Pacific  Coast  ports,  due  to  the  dock  strike  which  has 
prevailed  during  the  past  few  weeks.  Opening  prices 
on  new  pack  pineapple  are  looked  for  at  the  close  of 
the  week,  or  early  next  week,  and  jobbers  are  inter¬ 
ested  in  predictions  that  the  new  pack  quotations  will 
show  a  substantial  rise.  Opening  prices  on  California 
canned  fruits  are  also  looked  for  in  the  near  future, 
and  on  these  lines,  buyers  fear  the  worst.  California 
fruit  canners  have  been  forced  to  count  on  drastically 
higher  raw  materials  and  labor  costs  this  season,  and 
this  will  naturally  be  reflected  in  their  selling  prices. 
Opening  prices  on  northwestern  canned  fruits  already 
reflect  these  conditions. 

THE  BROKERAGE  QUESTION— The  trade  is  still 
up  in  the  air  with  regard  to  the  brokerage  question 
under  the  codes.  The  provision  covering  brokerage 
payments  contained  in  the  salmon  canners’  code,  which 
became  effective  this  week,  is  possible  of  two  interpre¬ 
tations,  and  as  might  have  been  exptected.  At  the 
moment  both  the  brokers  and  those  distributors  com¬ 
mitted  to  the  support  of  dummy  brokerage  concerns 
are  convinced  that  their  side  has  won  a  victory.  How¬ 
ever,  the  brokerage  question  is  a  vital  matter  to  the 
trade,  and  one  that  will  have  to  be  adjusted  definitely 
sooner  or  later.  In  some  quarters  of  the  trade,  it  is 
felt  that  a  final  show-down  on  this  question  will  be 
witnessed  when  approval  is  given  to  the  so-called  “mas¬ 
ter  code”  for  the  food  manufacturing  industry,  which 
has  been  developed  largely  through  the  efforts  of  the 
Associated  Grocery  Manufacturers  of  America.  This 
code  is  now  pending  in  Washington. 

SALMON — Spot  reds  have  moved  in  better  volume, 
and  the  Coast  market  has  strengthened,  with  red  tails 
now  held  at  $1.80  per  dozen.  Medium  reds  are  quoted 
at  $1.30,  with  pinks  at  $1.10.  Stocks  of  pinks  in  dis¬ 
tributors’  hands  are  reported  to  be  plentiful,  but  reds 
are  in  short  supply,  and  are  coming  in  for  a  good  de¬ 
mand  for  shipment  from  canners’  warehouses.  The 
longshoremen’s  strike  on  the  Pacific  has  forced  a  vir¬ 
tual  suspension  of  shipments,  however.  Canners  are 
experiencing  considerable  difficulty  in  their  new  pack 
operations.  Added  to  their  previous  troubles  in  arriv¬ 
ing  at  agreements  with  fishermen  and  cannery  labor¬ 
ers,  the  dock  strike  on  the  Coast  is  seriously  hamper¬ 
ing  the  movement  of  supplies  to  the  plants.  The  sal¬ 
mon  canners’  code  became  effective  on  Monday. 
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SARDINES — Warmer  weather  has  stimulated  con¬ 
sumption  of  sardines  and  the  market  is  showing  a 
steady  tone  on  both  the  domestic  and  the  imported, 
with  prices  unchanged  at  previously  prevailing  levels. 

TUNA — With  the  salad  season  at  hand,  retailers  are 
buying  tuna  in  better  volume,  and  this  in  turn  is  forc¬ 
ing  jobbers  to  replenish  supplies.  The  market  is  show¬ 
ing  a  strong  tone,  particularly  on  white  meat  tuna,  and 
prices  are  steady  throughout  the  list. 

PERSONALS — C.  R.  Cooper,  sales  manager  for  the 
California  Packing  Corporation,  with  headquarters  in 
San  Francisco,  was  in  New  York  this  week.  Mr. 
Cooper  is  surveying  new  pack  sales  possibilities  at  im¬ 
portant  distributing  points. 

F.  H.  Bradt,  president  of  the  Hunt  Brothers  Packing 
Company,  San  Francisco,  is  visiting  the  New  York 
trade.  He  arrived  here  on  Monday  on  the  Panama- 
Pacific  liner  Virginia,  via  Panama  and  Havana. 

jt 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  "'The  Canning  Trade" 

Still  Dry — ^The  Broker  Has  Always  Helped — Apples  Show  More 
Life — Grapefruit  Well  Cleaned  Up — Peaches  and  Apricots 
Moving  Better — Fruits  For  Salad  Also  Active — Expect  Advance 
in  Milk  Prices — Shrimp  Very  Firm — ^Tomato  Prices  Wobble — 
Corn  Quiet — Peas  Worrying  All — Demanding  Better 
Boxes  Be  Used. 

Chicago,  May  31,  1934. 

EATHER  CONDITIONS  —  The  drouth  still 
continues.  Moisture  is  decidedly  lacking.  More 
seasonable  weather  has  prevailed,  the  days  and 
nights  have  been  cool  but  rain  is  badly  needed. 

MARKET  CONDITIONS — A  better  undertone  pre¬ 
vails.  The  week  has  been  more  or  less  cut  up  on  ac¬ 
count  of  the  Memorial  Day  holiday.  Some  of  our  better 
houses  report  a  very  satisfactory  volume  of  future 
business  recorded  by  their  salesmen.  Spot  stocks  are 
light  and  the  ends  of  many  piles  have  just  about  been 
reached.  June  promises  to  be  an  active  month. 

CANNERS  CODE — Politics  make  strange  bed-fel¬ 
lows.  A  few  days  ago,  a  prominent  trade  paper  pub¬ 
lished  the  fact  that  at  a  recent  meeting  of  the  I.  G.  A. 
(Independent  Grocers  Alliance)  a  resolution  was 
passed  commending  and  congratulating  the  National 
Canners  Association  upon  its  position  as  per  the  now 
famous  message  of  May  8th  by  Secretary  Frank 
Gorrell.  This  makes  one  stop  and  think — to  remember 
that  only  a  few  years  ago  the  Canners  Asscoiation  had 
I)rominent  brokers  in  every  market  of  the  U.  S.  A. 
helping  them  to  put  over  Canned  Foods  Weeks.  Then 
if  you  hearken  back  further,  it  is  well  to  also  remem¬ 
ber  that  brokers  responded  nobly  in  the  way  of  con¬ 
tributions  to  the  illfated  publicity  fund.  Yes,  indeed, 
many  and  many  the  time  in  the  years  that  have  passed, 
has  the  broker,  as  an  Association  as  well  as  an  indi¬ 
vidual,  stepped  into  the  breach  and  fought  for  the  can¬ 


ning  industry.  On  the  face  of  it  now,  it  looks  as  if 
the  canners  as  an  Association  want  to  drop  the  broker. 
In  justice,  however,  to  that  great  majority  of  canners 
(majority  in  number  if  not  in  production),  the  broker 
knows  they  are  his  real  and  true  friends. 

APPLES — The  spot  market  is  showing  more  life. 
Reports  have  it  that  the  apple  crop  in  New  York  State 
this  year  is  destined  to  be  a  very  light  one.  This  has 
had  a  tendency  to  develop  spot  business.  The  market 
ranges  from  $3.25  to  $3.75,  f.  o.  b.  New  York  cannery. 
In  the  Pacific  Northwest,  $3.25,  Coast,  seems  to  be  the 
bottom. 

GRAPEFRUIT — The  following  proved  to  be  of  keen 
interest  to  the  local  trade.  The  information  emanated 
from  the  Florida  Grapefruit  Canners  Association  in 
their  report  of  May  1st,  i.  e. — 

Carryover  from  last  year,  Nov.  1st .  40,000  cs. 

Packed  from  Nov.  1st  to  May  1st . 2,174,000  cs. 


Total  Old  and  New  Pack . 2,214,000  cs. 

Of  this,  the  claim  is  made  that  fully  90  per  cent  is 
all  sold.  That’s  the  reason  of  the  strength  the  past 
six  weeks  or  more  of  this  item. 

PEACHES  AND  APRICOTS— A  better  movement 
of  these  has  been  noted  and  the  market  is  fairly  active. 
No.  2V^  standard  apricots  were  confirmed  at  $1.40, 
Coast,  a  few  days  ago.  It  is  difficult  to  obtain  more 
at  that  same  level.  Peach  business  is  progressing  en¬ 
couragingly  with  No.  21/2  standards  at  $1.30  and  No. 
21/2  choice  at  $1.40  the  prevailing  levels. 

FRUITS  FOR  SALAD — Quite  a  little  activity  has 
been  noted  on  this  item  as  well  as  fruit  cocktail.  This 
is  due  largely  to  the  higher  prices  that  will  prevail  on 
apricots  out  of  the  new  crop.  $2.25,  Coast,  No.  21/2 
choice  fruits  for  salad  is  the  inside,  while  the  popular 
No.  1  tall  choice  commands  $1.25. 

LOBSTER — New  pack  prices  were  made  by  such 
firms  as  Burnham  &  Morrill;  Portland  Canning  Com¬ 
pany  and  A.  &  R.  Loggie.  These  range  at  approxi¬ 
mately  $3  for  No.  1/2,  $6  for  No.  1,  f.  o.  b.  shipping 
point,  and  show  a  substantial  advance  over  the  prices 
of  a  year  ago. 

EVAPORATED  MILK — The  talk  is  going  around 
the  market  that  an  advance  is  soon  to  occur.  Milk 
evaporators  held  a  meeting  in  Chicago  a  week  ago. 
Everyone  attends  these  milk  meetings  seems  to  be  very 
close-mouthed.  As  a  result  it  is  difficult  to  obtain  de¬ 
pendable  information.  Rumor  has  it,  however,  that  all 
of  the  evaporators  will  be  licensed  and  that  the  maxi¬ 
mum  price  level  will  be  discarded.  As  reported  in  this 
column  last  week,  interest  is  centered  in  the  Irradiated 
and  Vitamin  D  milk  now  appearing  on  the  market. 

SHRIMP  AND  OTHER  SEA  FOOD— The  market 
on  shrimp  is  very  strong  and  reports  have  it  that  the 
real  worthwhile  Gulf  canners  will  have  great  difficulty 
in  filling  their  orders  now  in  hand.  $1  for  the  No.  1 
small  wet  f.  o.  b.  Gulf,  is  bottom  with  $1.20,  Gulf,  for 
the  No.  1  fancy  large. 
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Tuna  fish,  sardines,  mackerel  are  getting  a  better 
play  due  to  the  anticipated  heavy  summer  demand.  In 
salmon  much  concern  is  being  exercised  over  the  long¬ 
shoreman  strike. 

TOMATOES — The  spot  market  continues  to  drag 
and  while  stubborn  resistance  is  offered  by  the  few 
Indiana  canners  that  have  spots  to  sell,  it  is  possible  to 
buy  No.  2  good  standard  basis  90c,  delivered,  with  No. 
21/2  standards  $1.20,  delivered,  and  No.  10  tin  stand¬ 
ards  at  $4,  delivered.  On  future  tomatoes,  reports 
have  reached  Chicago  of  difficulties  that  canners  en¬ 
countered  in  securing  proper  plants,  etc.,  but  it  has 
not  developed  any  future  buying  interest. 

CORN — The  market  on  this  item  is  proceeding  along 
its  even  tenor.  Not  much  doing.  No.  2  standard  grade 
is  closely  cleaned  up  but  75c  is  being  quoted  f.  o.  b. 
Middle  Western  Factory  Points.  Future  buying  has 
amounted  to  nothing  of  late. 

PEAS — The  lime-light  is  on  this  vegetable.  Those 
buyers  who  usually  (at  least  outwardly)  always  show 
marked  pessimism,  are  really  becoming  concerned. 
It’s  difficult  to  buy  future  peas  today  out  of  Indiana, 
Illinois  or  Wisconsin  as  there  are  few  sellers.  Lack  of 
sub-soil  moisture;  frost  damage  during  the  past  ten 
days  which  some  claim  has  done  far  more  damage  to 
the  growing  crop  than  the  drouth  and  the  short  stands, 
all  point  to  a  light  as  well  as  an  uneven  crop.  In  spots 
there  is  only  a  hand-to-mouth  movement. 

GOOD  BOXES — Our  local  trade  is  becoming  more 
insistant  in  demanding  that  canners  use  better  boxes 
than  they  have  been  doing.  Several  houses  in  making 
their  purchases,  have  this  incorporated  in  the  deals. 
Railroad  claims  have,  during  the  past  year,  been  far 
more  and  greater  than  ever  in  the  past  and  everyone 
maintains  it  is  due  to  faulty  boxes.  Canners  generally 
should  arrange  for  a  more  substantial  package  this 
coming  season. 

ANNUAL  CONVENTION— The  other  day  a  group 
of  canners  from  five  different  States  happened  to  meet 
in  Chicago  and  each  and  everyone  expressed  the  hope 
that  the  National  Canners  Association,  together  with 
the  Allied  Associations,  would  select  Chicago  for  the 
January,  1935,  Convention.  All  connected  with  the  local 
trade  say — “Amen”  to  that.  Chicago  was  particularly 
pleased  to  learn  last  month  that  the  Young  Guards  had 
gone  on  record  in  favoring  Chicago.  That’s  the  stuff — 
Young  Guards! 

A  CENTURY  OF  PROGRESS— Oh  boy— but  the 
1934  Fair  has  sure  started  off  with  a  bang.  The  attend¬ 
ance  to  date  shows  a  large  increase  over  that  of  the 
first  several  days  of  a  year  ago.  The  Fair  is  a  greater 
and  finer  exhibition  than  the  one  of  1933.  Your  readers 
should  certainly  come  to  this  Great  City  of  Chicago 
this  summer  and  take  in  the  1934  Century  of  Progress. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1934  ALMANAC 

use  yours  for  all  canning  data 


GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  “The  Ccmning  Trade*’ 

Shrimp  Scarce  But  of  Fine  Quality — Seeking  to  Protect  Can¬ 
ners — Bean  Crop  Good  and  Canners  Busy — ^Acreage  Reduced 
and  Only  Fine  Stock  Being  Taken — Weather  Most  Favorable. 

Mobile,  Ala.,  May  31,  1934. 

HRIMP — The  Spring  shrimp  pack  is  moving  along 
in  low  gear.  Some  days  they  have  the  shrimp  to 
can  and  some  days  they  haven’t,  so  the  sea  food 
canners  are  working  “catch  as  catch  can”  and  the  odds 
are  against  them.  One  thing  sure  is  that  the  stock  is 
large  and  first  class  in  every  respect,  therefore  what 
the  Spring  shrimp  pack  falls  short  in  quantity,  it 
makes  up  in  quality. 

Very  few  canned  foods  contain  as  much  food  value 
to  its  weight  and  bulk  as  the  shrimp  and  when  a  per¬ 
son  puts  a  morsel  of  shrimp  in  his  or  her  mouth,  they 
have  the  assurance  of  getting  the  limit  of  delicious 
food  value  to  the  square  inch. 

The  following  news  item  appearing  in  the  Mobile 
Register  indicates  that  the  shrimp  packers  of  this  sec¬ 
tion  want  to  cooperate  with  the  pure  food  department 
to  the  full  extent,  but  they  feel  that  they  should  be  pro¬ 
tected  from  the  practice  of  some  unscrupulous  buyers 
who  make  unreasonable  claims  and  in  some  instances 
they  fleece  the  packers  of  their  shipment.  The  article 
follows : 

“Washington,  May  22 — Senator  Stephens,  Democrat, 
Mississippi,  introduced  a  bill  to  aid  the  shrimp  pack¬ 
ing  industry,  particularly  on  the  Mississippi  gulf  coast. 

As  an  amendment  to  the  pure  food  and  drug  act, 
the  bill  would  provide  for  Federal  inspection  of  canned 
shrimp  before  being  shipped.  The  industry  has  been 
troubled  with  refusals  of  shipments  on  grounds  they 
were  improperly  canned. 

Under  the  bill,  upon  application  of  60  per  cent  of 
the  packers  of  foodstuffs  to  be  shipped  in  interstate 
commerce,  inspection  would  be  provided  by  the  Agri¬ 
culture  Department  upon  payment  of  a  fee  by  the 
packers. 

The  bill  was  introduced  by  Stephens  upon  the  re¬ 
quest  of  the  Mississippi  shrimp  packing  industry.” 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
No.  1  medium  and  $1.20  per  dozen  for  No.  1  large, 
f.  o.  b.  cannery.  The  supply  of  small  shrimp  has  pretty 
well  been  cleaned  out  and  there  will  hardly  be  any 
more  until  the  fall. 

STRINGLESS  BEANS — The  bean  pack  in  this  sec¬ 
tion  is  getting  well  under  way  and  the  weather  is  so 
favorable  and  the  yield  so  good  that  the  canners  will 
have  to  work  faster  than  they  anticipated. 

Everywhere  in  this  section  comes  the  report  that 
there  has  been  a  bumper  crop  of  all  kinds  of  vegetables 
and  the  yield  per  acre  seems  to  be  much  greater  than 
anticipated,  hence  it  has  kept  the  prices  on  the  produce 
market  down.  In  the  case  of  cabbage,  the  surplus  has 
been  a  total  loss,  because  there  is  no  kraut  being  canned 
commercially  in  this  locality,  but  the  bean  crop  will 
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not  fare  as  badly,  because  the  canners  will  take  care 
of  a  part  of  the  surplus. 

The  canners  of  this  section  reduced  their  acreage 
this  year,  which  with  the  increased  yield  of  the  crops 
that  they  planted  and  contracted  for  will  about  make 
it  right  for  this  year’s  bean  pack. 

The  trade  can  depend  on  getting  the  best  that  Dixie 
furnishes  in  the  way  of  beans  this  year,  because  the 
canners  are  in  position  to  insist  on  the  growers  select¬ 
ing  their  beans  very  closely,  which  is  not  the  case 
when  the  beans  are  scarce.  The  canners  are  always 
fussy  about  the  quality  of  the  raw  material  that  goes 
in  the  cans,  but  when  the  stock  is  plentiful  it  is  easier 
for  them  to  get  what  they  want  and  how  they  want  it. 

We’ve  had  plenty  of  showers  and  plenty  of  sunshine 
all  along  and  the  last  three  days  has  seen  a  drop  in 
temperature  of  about  ten  degrees,  which  has  given 
Dixie  a  variety  of  weather. 

It  is  nice  when  you  can  have  weather  dished  out  to 
you  in  this  manner  and  all  vegetation  shows  the  effect 
of  it.  Nature  at  its  best. 

The  price  of  cut  stringless  beans  is  80c  per  dozen 
for  No.  2 ;  $1.10  per  dozen  for  No.  2V^  and  $4  per  dozen 
for  No.  10,  f.  o.  b.  factory. 

*  * 

CALIFORNIA  MARKET 

By “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade” 

Light  Showers  Help  Some  But  Hurt  Other  Crops — Crops  Ripen¬ 
ing  Early — Futures  Neglected — Asparagus  Canning  Ending — 
Pears  in  Good  Demand — Apricot  Crop  Smallest  in  Years — 
Heavy  Movement  of  Salmon — Large  Tomato  Acreage — 

No  Peach  Control  Plan  Yet. 

San  Francisco,  May  31,  1934. 

Showers — Light  showers  fell  during  last  week  in 
northern  and  central  California,  but  these  came 
too  late  to  be  of  much  value.  Tomatoes  and  late 
fruits  have  been  benefited  but  damage  has  been  done 
to  cherries,  berries  and  grapes.  The  season  will  go 
down  in  the  records  as  an  exceedingly  dry  one,  the 
precipitation  being  but  slightly  more  than  one-half  the 
normal,  and  also  as  an  unusually  warm  one.  Fruits 
are  ripening  from  two  to  three  weeks  earlier  than 
usual  and  new  records  have  been  set  for  the  earliness 
of  shipments.  Up  to  May  8,  a  total  of  258  cars  of 
cherries  had  been  shipped  out  of  California,  as  against 
none  to  this  date  last  year.  The  canning  of  apricots 
commenced  in  one  district  on  May  24,  and  the  canning 
of  cherries  has  been  under  way  for  some  time. 

The  strike  of  longshoremen  which  has  been  under 
way  at  Pacific  Coast  ports  during  the  past  two  weeks 
is  affecting  business  adversely  and  has  aroused  a  pub¬ 
lic  demand  that  it  be  settled.  Ships  are  lying  idle  at 
San  Diego,  Los  Angeles,  San  Francisco,  Portland  and 
Seattle,  with  docks  piled  high  with  merchandise.  Buy¬ 
ers  of  canned  products  who  have  permitted  stocks  to 
remain  on  the  Coast  to  be  drawn  upon  as  needed,  are 
clamoring  for  deliveries,  few  of  which  can  be  made  on 
schedule. 


FUTURES — Little  interest  is  being  shown  by  buyers 
in  futures,  owing  to  the  uncertainty  that  is  prevailing 
and  the  feeling  that  it  is  the  part  of  wisdom  to  buy 
largely  as  goods  are  needed.  Some  business  has  been 
done  on  tomatoes  at  the  tentative  prices  put  out  by 
most  packers,  but  this  lacks  considerable  of  reaching 
the  level  of  former  years.  The  large  acreage  in  sight, 
coupled  with  the  fact  that  prices  in  some  other  pro¬ 
ducing  centers  have  softened  of  late,  is  causing  buyers 
to  exercise  caution  in  making  commitments  for  the 
future.  Tentative  prices  have  also  been  announced  on 
cherries,  both  in  California  and  the  Northwest,  but 
business  to  date  has  been  rather  limited,  despite  the 
fact  that  a  small  pack  is  in  prospect.  Buyers  seem  to 
feel  that  prices  are  high,  but  it  is  suggested  that  many 
are  comparing  these  with  the  prices  that  prevailed  for 
a  time  this  spring  and  which  were  unreasonably  low. 
Canners  point  out  the  fact  that  cherries  are  an  item 
that  are  usually  bought  in  small  quantities  and  largely 
as  needed. 

ASPARAGUS — The  packing  of  asparagus  will  be 
over  this  week,  or  a  full  month  earlier  than  is  usually 
the  case.  A  good  business  has  been  booked  on  this 
line  and  quite  a  few  items  in  the  list  will  soon  be  off 
the  market,  according  to  leading  canners.  Canning 
stocks  have  been  chosen  with  great  care  and  the  pack 
will  undoubtedly  be  the  finest  ever  made. 

PEARS — An  outstanding  feature  of  fruit  business 
in  recent  months  has  been  the  steady  and  fairly  heavy 
call  for  pears,  with  the  result  that  stocks  in  California 
are  quite  closely  cleaned  up.  Some  sizes  and  grades 
are  not  to  be  had  from  first  hands  and  no  holdings 
are  large,  with  practically  a  complete  cleanup  in  sight. 
Prospects  are  for  a  crop  about  the  same  size  as  that 
of  last  year. 

APRICOTS — The  crop  of  apricots  will  be  the 
smallest  in  many  years,  being  estimated  at  39  per 
cent  of  a  full  crop,  as  against  71  per  cent  last  year 
and  73  per  cent  in  1932.  Some  canners  are  planning 
to  put  up  packs  about  as  large  as  those  made  last  year 
but  are  being  called  upon  to  pay  high  prices  for  fruit. 
Growers  in  Santa  Clara  and  Contra  Costa  counties, 
important  apricot  growing  districts,  are  asking  $75  a 
ton  and  some  contracts  are  reported  at  this  figure  for 
No.  1  canning  fruit. 

SALMON — The  trade  is  well  pleased  with  the  man¬ 
ner  in  which  salmon  has  been  moving  in  recent  months, 
April  sales  having  amounted  to  more  than  300,000 
cases,  with  the  May  movement  also  quite  heavy.  Un¬ 
sold  stocks  are  in  the  neighborhood  fo  1,200,000  cases, 
mostly  pinks  and  reds.  Since  pinks  and  reds  are  due 
for  a  light  run  this  year  the  stocks  on  hand  are  caus¬ 
ing  no  anxiety. 

TOMATOES — A  total  of  36,935  acres  of  tomatoes 
for  canning  purposes  has  been  signed,  with  prospects 
that  one  or  two  thousand  more  acres  will  be  contracted 
for  before  the  planting  season  is  at  an  end.  The  pros¬ 
pects  are  that  there  will  be  about  nine  thousand  acres 
more  than  was  the  case  in  1933. 

OLIVES — Prices  have  been  advanced  on  canned  ripe 
olives,  but  this  does  not  seem  to  have  affected  the  de¬ 
mand  in  the  least.  Efforts  are  being  made  to  enlarge 
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the  Eastern  market,  a  large  part  of  this  fruit  being 
consumed  in  the  Pacific  Coast  States. 

The  annual  technical  conference  of  olive  processors 
is  to  be  held  at  Pacific  Grove,  Calif.,  July  1  and  2,  when 
picking  and  canning  methods  will  be  discussed. 

NOTES — The  wholesale  grocery  establishment  of 
Haas  Bros.,  operated  at  362  Fourth  Street,  Oakland, 
Calif.,  as  a  branch  of  the  main  place  of  business  in 
San  Francisco,  was  damaged  by  fire  May  24,  with  a 
loss  estimated  at  $60,000. 

The  plant  of  the  Lucca  Olive  Oil  Company  near  Lind¬ 
say,  Calif.,  burned  to  the  ground  May  25,  with  a  loss 
of  $140,000. 

D.  A.  Denison  has  been  made  sales  manager  for  the 
V.  R.  Smith  Olive  Company,  Lindsay,  Calif.,  packers 
of  ripe  olives.  He  was  formerly  associated  with  the 
Stewart-Curtis  Packers,  Inc.,  Long  Beach,  Calif. 

Representatives  of  the  peach  canning  industry  met 
at  Berkeley  May  25  and  26  in  an  AAA  conference  from 
which  it  is  expected  will  come  an  agreement  for  the 
marketing  of  the  cling  peach  crop  of  1934.  As  the 
meeting  convened,  representatives  expressed  the  hope 
that  the  control  plan  decided  upon  might  serve  for 
coming  years  as  well  as  for  this  season. 

A.  G.  Nye,  chief  economic  specialist  of  the  AAA  pre¬ 
sided  and  was  attended  by  Dr.  Budd  Holt,  Dr.  D.  R. 
Rush  and  Dr.  E.  L.  Mallory,  all  noted  economists.  W.  J. 
Foster  and  Charles  Krevisky,  attorneys  attached  to  the 
AAA,  were  also  in  attendance.  At  the  onset  it  became 
apparent  that  the  industry  was  definitely  split  on  the 
plan  to  be  followed.  The  Canners  League  of  California 
and  the  California  Peach  Growers  supported  the  cer¬ 
tificate  plan  of  controlling  surplus  but  were  opposed  by 
the  California  Grange  and  California  Farm  Bureau 
Federation  came  out  in  favor  of  an  agreement  setting 
a  minimum  price  based  on  a  parity  price.  A  special 
session  was  held  Friday  evening  at  which  several 
counter  plans  were  presented  by  growers.  The  plan 
of  the  California  Grange  called  for  a  minimum  price 
of  $30  a  ton  for  all  No.  1  peaches  sold  to  canners  after 
the  pack  has  been  fixed  at  10,000,000  cases  and  $30  a 
ton,  less  the  cost  of  harvesting,  for  the  No.  1  fruit 
growers  are  forced  to  drop.  The  Farm  Bureau’s  plan 
calls  for  a  minimum  price  as  near  parity  as  possible. 
Parity  is  fixed  at  $33.97  a  ton.  This  plan  is  similar  to 
the  one  employed  last  year.  At  the  Saturday  session 
of  the  conference  packers  outlined  reasons  why  they 
desired  to  employ  the  certificate  plan  of  control.  They 
made  it  known  that  they  were  dissatisfied  with  the 
allocation  of  the  pack  to  canners  by  the  control  board 
and  said  they  would  not  sign  an  agreement  in  which 
the  price  is  fixed.  At  the  present  writing  no  control 
plan  has  been  adopted. 

Jt  * 

PROPOSED  RELIEF 

HOLE  SALE  grocers  and  canners  alike  are  interested  in 
H.  R.  9002,  and  its  companion  measure,  S.  3402,  which 
propose  relief  to  Government  contractors  whose  costs  were  in¬ 
creased  by  reason  of  the  National  Industrial  Recovery  Act. 
The  House  bill  has  already  been  passed. 

“These  measures,”  according  to  the  pure  food  and  legislative 
committee  of  the  National- American  Wholesale  Grocers’  Asso¬ 
ciation,  “provide  that  the  President,  acting  through  such  agen¬ 
cies  as  he  may  designate,  shall  be  authorized  to  hear  and  deter¬ 


mine  on  a  fair  and  equitable  basis  claims  of  persons  having 
contracts  with  the  Government  for  additional  costs  incurred 
because  of  compliance  with  industry  codes,  or  the  President’s 
re-employment  agreement. 

“Claimants  would  be  required  to  establish,  among  other  things, 
that  in  performing  the  contract  they  fully  complied  with  the 
terms  of  their  industry  codes,  or  in  the  absence  of  a  code,  with 
the  terms  of  the  President’s  re-employment  agreement.  It  also 
would  be  necessary  to  establish  that  the  cost  of  performing  the 
contract  had  been  directly  increased  by  reason  of  compliance 
with  codes  or  the  PRA. 

“Any  awards  made  would  be  limited  to  increases  in  cost  of 
performance  subsequent  to  August  10,  1933,  and  would  not  in 
any  event  represent  a  profit  to  the  claimant  of  more  than  7  per 
cent.” 

*  JH 

NAWCA’S  BILL 

IDESPREAD  interest  has  been  aroused  in  canning  and 
grocery  distributing  circles  by  the  proposed  congressional 
measure  drawn  up  by  counsel  of  the  National- American  Whole¬ 
sale  Grocers’  Association,  for  discussion  at  its  Chicago  meeting, 
and  possible  introduction  into  Congress,  with  amendments,  if 
approved  by  the  jobbers  of  the  country. 

The  tentative  measure  is  termed  a  fair  trade  practices  act, 
and  proposes  to  continue  the  trade  reforms  accomplished  by 
N.  R.  A.  codes  after  the  expiration  of  the  emergency  recovery 
legislation  next  year. 

Under  the  terms  of  this  bill,  regulation  of  industry  would  be 
placed  in  the  hands  of  the  Federal  Trade  Commission.  In  short, 
the  bill  suggests  that  after  the  expiration  of  N.  R.  A.,  the  same 
trade  practices,  conditions  of  labor,  etc.,  be  continued  as  a  legis¬ 
lative  function,  without  all  of  the  red  tape  and  hurrah  which 
has  accompanied  N.  R.  A.  since  its  inception. 

The  wholesale  grocery  industry,  insofar  as  is  known,  is  the 
first  major  industry  which  has  looked  ahead  to  this  extent,  and 
the  results  of  its  deliberations  in  Chicago  next  month  are  being 
awaited  with  a  great  deal  of  interest  by  industry  generally. 

J*  Jit 

TO  AMEND  CODES 

EPORTS  in  trade  circles  indicate  that  the  national  recovery 
administration  will  call  an  open  hearing  on  proposed  amend¬ 
ments  and  revisions  of  the  wholesale  and  retail  grocery  codes  in 
Washington  late  in  June. 

There  have  been  a  number  of  important  changes  in  these  codes 
suggested  by  the  experiences  of  both  wholesale  and  retail  gro¬ 
cers  under  code  operation,  and  it  is  understood  that  these  will 
be  clarified  and  put  into  proper  form  for  submission  to  the 
recovery  administration  at  the  joint  meeting  of  the  grocers’ 
groups  in  Chicago  a  few  weeks  hence. 

Aside  from  the  very  considerable  difficulty  experienced  in  col¬ 
lecting  code  assessments  in  some  parts  of  the  country,  the  whole¬ 
sale  and  retail  grocery  codes  have  assimilated  code  administra¬ 
tion  with  relatively  little  difficulty,  with  beneficial  results  in 
most  instances. 

J^  Ji 

DELAYED  SHIPMENTS 

AST  Coast  distributors  are  showing  serious  concern  over  the 
protracted  delays  encountered  by  shipments  of  canned  sal¬ 
mon,  canned  fruits,  and  dried  fruit  from  the  Pacific  Coast  to 
the  eastern  seaboard,  via  the  intercoastal  steamship  lines. 

The  extensive  strike  of  longshoremen  on  the  Pacific  Coast  has 
effectively  slowed  down  the  movement  of  freight  and  has  like¬ 
wise  thrown  the  sailing  schedules  of  many  steamers  into  dis¬ 
order.  Reports  from  San  Francisco  this  week  indicate  con¬ 
gestion  at  docks  at  all  of  the  principal  West  Coast  ports,  with 
vessels  tied  up  at  piers  unable  to  either  load  or  unload  and 
other  vessels  anchored  in  port  awaiting  for  dock  space. 

A  continuance  of  this  condition  will  probably  exert  a  bullish 
effect  upon  quotations  for  spot  canned  foods  and  dried  fruits 
normally  drawn  from  the  Pacific  Coast,  and  may  force  jobbers 
to  utilize  all-rail  hauls  over  the  transcontinental  route. 


June  19 SU 


THE  CANN  I  NC  TRADE 


27 


CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f,  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto,  N.Y. 

ASPARAGUS*  (California) 

White  Mammoth,  No.  . 

Peeled,  No.  2^4 . 

I.arge.  No.  2% . 

Peeled.  No.  2% . .  .  . 

Medium,  No.  2% . — •  . 

Green  Mammoth,  No.  2,  round  cans  . 

Medium,  No.  2 . 

Large,  No.  2 . 

Pips,  White,  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 


Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . - . 

BAKED  BEANS): 

16  oz . 45  . 

No.  2%  . 80  . 

No.  10  .  2.70  . 

HEANSt 

Stringless  Stand.  Cut  Green,  No.  2  .65  t.70 

Standard  Cut  Green,  No.  10 .  3.25  t3.50 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 . 

Standard  Cut  Wax.  No.  10 . 

Ked  Kidney,  Standard,  No.  2 . 65  t.65 

Standard,  No.  10 .  3.25  t3.50 

LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.30  tl.30 

No.  10  . . . 

No.  2  Meilium  Green .  1.15  tl.l5 

No.  10  . 

No.  2  Green  and  White . 90  ........ 

No.  10  . . 

No.  2  Fresh  White . 80  t-80 

No.  10  . 

Soaked,  No.  2 . 75  . 

BEETSJ 

Baby,  No.  2 . . 

Whole,  No.  2 . 

Whole,  No.  2% . 

Whole,  No.  10 . — - -  8.26  - 

Cut,  No.  2 . 

Cut,  No.  2>^ . 

Cut.  No.  10 . 


CARROTS* 

Standard  Sliced,  No.  2 . 75  . 

Sliced,  No.  10 .  3.75  . 

Standard,  Diced,  No.  2 . 70  . 

Diced,  No.  10 .  3.50  . 

CORN* 

Golden  Bantam,  Fancy,  No.  2 . 95  t.95 

Extra  Standard,  No.  2 . 90  . 

Extra  Standard.  No.  10 . 

Shoepeg,  Fancy,  No.  2 .  1.10  . 

Hixtra  Standard,  No.  2 .  1.05  . 

Standard,  No.  2 .  1.00  . 

Crushed,  Fancy,  No.  2 . 90 

Extra  Standard,  No.  2 . 80,  *.82*/^ 

Standard,  No.  2 . 75  . 

Standard,  No.  10 .  ........ 

HOMINY* 

Standard  Split,  No.  2,  Tall . 60  . 

No.  2%  . .76  - 

No.  10  .  2.90  . 

MIXED  VEGETABLES* 

Standard,  No.  2 . 70  ........ 

No.  10  .  3.76  - 

Fancy,  No.  2 . 

No.  10  . 

OKRA  AND  TOMATOES* 

Standard,  No.  2 . 

\ii.  *111  . .  ........ 


PEAS*  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pois . 

No.  2  Fancy  Sweets,  2s . . 

No.  2  Fancy  Sweets,  3b . 

No.  2  Fancy  Sweets,  48 . 

No.  2  Fancy  Sweets,  5a . . 

No.  2  Std.  Sweets,  6s . . 

No.  1  Elarly  June,  43 . 

No.  2  Std.  Alaskas,  Is . . 

No.  2  Std.  Alaskas,  28 . 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s . 

No.  10  Std.  Alaskas,  2s . . 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  4s . . . 

PUMPKIN* 


Standard,  No.  2^ .  1.00 

No.  3  . 

No.  10  . .  8.26 


CANNED  VEGETABLES— Continued 


CANNED  FRUITS— Continued 


Balto.  N.Y. 

SAUER  KRAUT* 


Standard,  No.  2 . . . .  . . 

No.  2 '4  .  1.10  tl.lO 

No.  3  . 

No.  10  .  3.65  t3.55 

SPINACH* 

Standard.  No.  2 . 70  . 

No.  2Vj  . 90  .90 

No.  8  . . 

No.  10  .  2.85  *2.90 

California,  f.  o.  b.  Coast* 

Standard,  No.  214 . 95  tl.lO 

Standard,  No.  10 .  *3.40 


SUCCOTASH* 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Factory„  .70  .... _ 

No.  2%  .  t.65 

No.  3  . 85  t.85 

No.  10  .  2.60  *2.60 

TOMATOES* 


Extra  Standard,  No.  1. 
F.  O.  B.  County . 


No.  2  . ! . . 

F.  0.  B.  County . 

No.  S  . 

. 95  . 

. 95  . 

No.  10  . 

Standard.  No.  1 . 

. 50  *.52 '4 

. 50  . 

No.  2  . 

F.  0.  B.  County . 

No.  3  . 

F.  0.  B.  County . 

. 8214  *.82'4 

. 82% . 

.  1.35  ' . 

.  1.35  *1.35 

No.  10  .  4.10  . 

F.  O.  B.  County .  3.90  *4.15 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 

No.  10,  Whole  Stock . . . 

Standard,  No.  1  Trimmings . 

No.  10  Trimmings . 

TOMATO  JUICE* 

No.  1  . 


Canned  Fruits 


PEACHES* 


Balto.  N.Y. 


California  Standard,  No.  2%,  Y.  C.  1.46  *1.30 

Choice,  No.  2*4.  Y.  C .  1.60  *1.40 

Fancy.  No.  2i4.  Y.  C .  *1.60 

Extra  Sliced  Yellow,  No.  1  Tails . 

Seconds,  Yellow,  No.  3 . 


Peeled,  No.  10,  Solid  Pack .  4.50 


PINEAPPLE* 


Hawaiian  Sliced.  Elxtra,  No.  2'4—.  2.25  *1.80 

Sliced,  Standard,  No.  2% . .  ........  *1.70 

Sliced,  Extra,  No.  2 .  *1.60 

Sliced,  Standard,  No.  2 .  *1.45 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra,  No.  10 .  7.00  *5.25 

Eastern  Pie.  Water,  No.  10 . 

Porto  Rico  No.  10 .  _....„  _ _ 


RASPBERRIES* 

Black  Wsrter,  No.  2 . .  ___ 

Red,  Water,  No.  2 . . 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . . 

Red,  Water,  No.  10 . 


STRAWBERRIES*  (Baltimore  prices,  new  pack) 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 . . 

Extra,  Preserved,  No.  2 . . . 

Standard  Water,  No.  10 . . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2>4 .  2.35  *2.10 

No.  lOs  .  8.00  . 


Canned  Fish 

HERRING  ROE* 

16  oz..  Factory . 

No.  2,  17-oz.  cans.  Factory . 

No.  2,  19-oz.  cans.  Factory . 

LOBSTER* 


Flats,  1-lb.  cases,  1  doz .  6.00 

Vi-lb.  cases,  1  doz .  *3.00 

i4-lb.  cases,  1  doz .  2.60 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . . 

Michigan,  No.  10 . 

New  York,  No.  10 . . . 

Pennsylvania,  No.  10,  water... .  3.26  3.25 

Pa.,  No.  3 . 

Pa..  No.  10,  solid  pack .  3.90  . 

APRICOTS*  (California) 

Choice,  No.  214 .  1.86  *1.60 

Fancy,  No.  2^4 .  *1.95 

BLACKBERRIES* 

Standard,  No.  2„ . 

No.  8  . 

No.  10  water .  5.50  . 

No.  2,  Preserved . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  .  7.50  *6.50 


CHERRIES* 

Standard  Red,  Water,  No.  2. 


White  Syrup,  No.  2 . . 

Extra  Preserved,  No.  2 . . 

N.  Y.  Red  S.  Pitted.  No.  10 .  5.25  . 

California  Standard,  2% . . . .  *1.26 

Choice,  No.  2% .  *1.80 

Fancy,  No.  2  >4 . 

GOOSEBERRIES* 

Standard  No.  2 . .  . . 

No.  10  .  . 


GRAPE  FRUIT* 


8  oz . 67  Vj  *.55 

No.  2  . , _ _  1.12%*1.07i4 

No.  5  . .: _  3.60  *3.40 

No.  1  Juice . . .  .6714  t.60 

No.  2  Juice . 1.00  *.96 

No.  6  Juice .  3.26  *3.00 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup....  1.00  ........ 

No.  10  .  . 

California  Bartletts,  Standard  214..  1-40  *1.45 

Fancy  .  *2.15 

Choice  .  1.80  . 

Standard,  No.  10 . 


OYSTERS* 

Standards,  4  oz . 

6  oz .  1.10  *1.05 

8  oz .  . . 

10  oz . 

Selects,  6  oz . 

SALMON^ 


Red  Alaskas,  Tall  No.  1 .  1.77 '4*1.80 

Flat.  No.  >4 .  . 

Cohoes,  Tall,  No.  1 . . 

Flat.  No.  1 . 

Flat  No.  »4 .  1.17% . 

Pink.  Tall,  No.  1 _  1.20  *1.10 

Pink,  Tall,  No.  % . 80  . 

Sockeye  F'lat,  No.  1 .  3.10  . 

Flat,  No.  14 .  1.86  . . 

Chums,  Tall  .  1.10  *1.05 

Medium,  Red,  Tall .  1.22'4 . 

SHRIMPS 

Dry.  No.  1 .  1.10  1.00 

Wet,  No.  1,  Large. .  1.10  1.00 

SARDINES  (Domestic),  per  case 

%  Oil,  keyless .  2.60  *2.90 

%  Oil,  keys .  2.90  *3.26 

14  Oil,  Tomato,  Carton .  *3.60 

%  Oil,  Carton .  3.25  *3.60 

14  Mustard,  keyless .  2.50  *2.90 

%  Mustard,  keyless . . .  2.35  *2.60 

California  Oval,  No.  1,  24’s .  1.60  . 

TUNA  FISHg  (California),  per  case 

White,  %8  . .  7.30  . 

White,  Is  _  13.66  _ 

Blue  Fin,  l^s . . . . . .  „. 

Blue  Fin,  Is . ...... 

Striped.  14s  . 3.56 

Striped,  14s  .  5.00 

Striped,  Is  .  8.90  . 

Yellow,  14s.  Fancy....... . 4.66 

Yellows,  las.  Fancy .  7.80  _ _ 

Yellow,  Is  . 18.66  ........ 
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LowerSnipping  Costs 

This  Season 

Elmiminate  Costly,  Obsolete 
Methods  by  Handling  Beans 
in  Volume 

MODEL  "E" 
LOW-PRICED 
CHISHOLM. RYDER 

BEAN  SNIPPER 

does  the  job  of  snippins  in  a  fraction  of 
the  time  consumed  in  the  older  methods. 
Ends  are  snipped  positively  and  cleanly 
without  crushing.  You  can  reduce  your 
waste  -  -  -  and  have  a  premium  pack. 

The  Model  ''\l'  Continuous-Feed  Snipper 
will  give  you  unbrohen  production  and 
increase  your  profits  on  your  pack  of 
green  or  wax  beans. 

Write  today  for  Bulletin  T 
and  learn  how  to  cut  your 
costs  for  bean  snippins. 


Chisholm-Ryder  Co.,  Inc. 

NIAGARA  FALLS,  N.  Y. 

COLUMBUS,  WIS.  BALTIMORE,  MD.  OGDEN,  UTAH 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  arc  welcome. 


“What’s  wrong,  Henry?”  asked  his  wife. 

“My  razor,”  boomed  the  voice  from  within  the  bath¬ 
room.  “It  doesn’t  cut  at  all.” 

“Don’t  be  silly.  Your  beard  can’t  be  tougher  than 
the  linoleum !” 


Murphy — ^What’s  that  in  your  pocket? 

Pat  (in  whisper) — Dynamite.  I’m  waiting  for 
Casey.  Every  time  he  meets  me  he  slaps  me  on  the 
chest  and  and  breaks  me  pipe.  Next  time  he  does  it 
he’ll  blow  his  hand  off. 


Book  Agent  (to  farmer) — You  ought  to  buy  an  en¬ 
cyclopedia,  now  that  your  boy  is  going  to  school. 

Farmer — Not  on  your  life.  Let  him  walk,  the  same 
as  I  did. 


“Brethren,  I’s  a  sinner — a  low  down,  contemptible, 
black-hearted  sinner — dese  many  yeahs,  and  I  nebber 
knowed  it.” 

“Don’t  let  that  fac’  molest  you  any,  brudder,”  put  in 
a  sympathetic  old  deacon ;  “de  rest  ob  us  knowed  it  all 
de  time.” 


A  lady  was  walking  along  a  street,  when  she  came 
on  a  crowd  of  children,  standing  around  a  cat.  She 
asked  them  what  they  were  doing. 

“We’re  having  a  competition,”  said  one.  “Whoever 
tells  the  biggest  story  wins  the  cat.” 

“What  a  naughty  competition !”  cried  the  lady,  hold¬ 
ing  up  her  hands  in  horror.  “When  I  was  a  little  girl 
I  never  told  an  untrue  story.” 

“Give  her  the  cat!”  shouted  one  of  the  girls. 


Diner — Is  it  customary  to  tip  the  waiter  in  this 
restaurant  ? 

Waiter — Why-ah-yes,  sir. 

Diner — Then  hand  me  a  tip.  I’ve  waited  three- 
quarters  of  an  hour  for  that  steak  I  ordered. 


“Yes,”  said  the  commercial  traveler,  “we  have  had 
letters  of  appreciation  from  America,  France,  Ireland, 
and  England — and  a  postcard  from  Scotland.” 

Judge — Aren’t  you  ashamed  to  be  seen  here  in  court 
so  often? 

Culprit — Why,  no  sir;  I  always  thought  it  was  a 
very  respectable  place,  _ 
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the  Machinery 


ADJUSTEK.  for  Chain  Derieea. 

Hamachek  Mach.  Co.,  Kewaunee,  Wia. 

Apple  ParinK  Machines.  See  Parinit  Mach. 
Asparaarua  Machinery. 


BEAN  SNIPPER,  Green  Strinc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Hansen  Cans.  Mchy.  Corp..  Cedarburg,  Wla. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  Sea  Can¬ 
nery  Supplies. 


BELTS,  Carrier,  Rnbber,  Wire,  Etc. 

Berlin-Chapmam  Co..  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co..  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach, 
Beans,  Dried.  See  Pea  and  Bean  Seed. 


BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopcaton,  Ill. 

Blowers.  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimoru. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 
Bottle  Corking  Machines.  See  Bottlers  Mchy. 


BOTTLERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  O. 


BOX  (Corrugated)  SEALING  MACHINES. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 


BOXES,  Lug,  Field,  Metal. 
Berlin-Chapman  Co..  Berlin.  Wis. 


BOXING  MACHINES. 

Westminster  Mach.  Co.,  Westminster,  Md. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enamolod  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Can  ConTcyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 


CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  Soe  Stampers  and  Markers. 


CAN  WASHING  MACHINES. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg.  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


WHERE  TO  BUy 

and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimoro. 
Phelps  Cam  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprsgue-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  amd  Markers. 


CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem.  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 


Chutes,  Gravlety,  Spiral.  See  Carriers. 
CLEANING  AND  GRADING  MACHT..  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cana. 
Cameron  Can  Mchy.  Co.,  Chicago,  III. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannera. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co..  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte.  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKEStS.  Continuous.  Agitating. 

Ayars  Machine  Co.,  Salem.  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLEStS,  Continuous. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morrai.  Ohio. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore, 
Sprague-Sells  Corp.,  Hoopeston,  IlL 

CORN  CUTTERS. 

Berlin-Chai;>man  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hooi>eston,  IlL 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co,,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K,  Robins  &  Co,,  Inc,,  Baltimore. 
Counters.  See  Can  Counters. 
Countershafts  See  Speed  Reg.  Devices. 
Corrugated  Fibre  Shipping  Cases. 


CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

^  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CRATES,  Iron  Process. 

Berlin-Chapnoan  Co.,  Berlin,  Wis, 

■ft*  H.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111, 

Cutters,  Corn.  See  Com  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 
Cutters.  String  Bean  See  String  Bean  Mchy. 


CUITEIRS,  Vegetable,  Mincemeat,  Etc. 


a.,  nuuina  s  ^,o.,  inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


DECORATED  TIN  (or  Cans.  Caps,  Etc.). 

American  Can  Co„  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  M-.  n. 
Ehnployers’  Time  Checks.  See  Stencils 


ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Inn. 
A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp..  Hoopeston.  IlL 

ESngines,  Steam.  See  Boilers  and  Engines 
Enamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 
Berlin-Chapmau  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co..  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  IlL 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  T. 
A.  K.  Robins  ft  Ca,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 


FIBRE  CONTAINERS  for  Food(  not  herm.iie- 
ally  sealed). 

American  Cam  Co.,  New  York  City. 

Continentad  Can  Co.,  New  York  City. 

Fillers  and  Cookers.  See  Cora  Cooker-FHIere. 
miing  Machines,  Bottles.  See  Bottlers’  Mchy 


FILLING  MACHINES,  Can. 

Ayars  Machine  Co..  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Karl  Kiefer  Mach.  Co,  CincinnatL  O, 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 

Filling  MsKhine,  Syrup.  Soe  Syrupine  Meek. 
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WHERE  TO  BUY  —  Continued 


riNISHING  MACHINES.  CaUup.  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprasue-Sells  Corp.,  Hoopeston,  111. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 
Generators,  Electric.  See  Motors. 


GLASS-LINED  TANKS. 

Eprsvue-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Governors,  Steam.  See  Power  Plant  Elquipment. 
HoistinK  and  Canyintr  Machines.  See  Cranes. 


INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Eprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Eprague-Sells  Corp.,  Hoopeston,  111. 


KNIVES,  Miscellaneous. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis, 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Mansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

-A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Hi. 
'Westminster  Mach.  Co.,  Westminster,  Md. 


LABEL  MANUFACTURERS. 

Gamse  Litho  Co.,  Baltimore,  Md. 

IR.  J.  Kittredge  A  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore.  Md. 
^Simpson  A  D'oeller  Co.,  Baltimore. 

MILK  CONDENSING  AND  CANNING  MCHT. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

OYSTER  CANNERS'  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Bprague-Sells  Corp.,  Hoopeston.  Ill. 

Packers’  Cans.  See  Cans. 

PASTE.  CANNERS'. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEA  HULLERS  AND  VINERS. 

Ohisholm-Ryder  Co..  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co..  Kewaunee.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co..  Kewaunee,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  A  Co..  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Fitters. 

PEELING  MACHINES. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


PEELING  TABLES,  Continuous. 

Ayars  Machine  Co..  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

PRESERVERS’  MACHINERY. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEIDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SETVES  AND  SCREENS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machinae, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


Stampers  and  Markers. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brashes,  Brmm 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
B.  J.  Judge,  Alameda,  Calif. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS.  MeUI. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill. 

TANKS,  Glass  Lined.  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind, 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  JUICE  MACHINERY. 

Berlin-C^hapman  Co.,  Berlin,  Wis. 

Karl  Kiefer  Mach.  Co.,  Cincinnati,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn, 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 


TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg 


VEGETABLE  CUTTERS. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 


VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS.  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbug,  WU. 
A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 

WASHERS,  Fruit.  Vegetables. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  A  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 
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THE  CANNING  TRADE 


HAMACHEK  VINER  POWER  UNITS 


This  power  is 

STEADY 

SPEED 

CONTROL 


DEPENDABLE 


LOW  COSTS 


_  V.'Vi/A 

you  CAN  SAVE  MONEY  BY  CONVENIENT  Requires  no  more  attention  than  an  auto- 

HD  l\/lkl^  \/IMCDC  W/ITLJ  mobile  engine.  Equipped  with  magneto 

L/I\l  y  IINO  V  IlNCKD  Vt  I  I  n  with  impulse  coupling  for  easy  starting. 

Y|^|Q  LOW  COSTS  Will  drive  a  two  viner  station  with  a 

fuel  and  maintenance  cost  of  less  than 
forty  cents  per  hour.  Other  sizes  in 
fVrite  for  Full  Particulars  proportion. 

FRANK  HAMACHEK  MACHINE  COMPANY 


Units  are  equipped  with  fly-ball  type 
governors  and  speed  is  not  affected  by 
load  fluctuations. 

By  means  of  governor  accelerator,  per¬ 
mitting  fifteen  adjustments  while  engine 
is  running  to  meet  different  conditions 
of  the  crop. 

Equipped  with  Waukesha  Engines  that 
are  the  product  of  more  than  a  quarter 
century  of  heavy  duty  engine  building 
and  backed  by  a  three  million  dollar 
corporation. 

Requires  no  more  attention  than  an  auto¬ 
mobile  engine.  Equipped  with  magneto 
with  impulse  coupling  for  easy  starting. 

Will  drive  a  two  viner  station  with  a 
fuel  and  maintenance  cost  of  less  than 
forty  cents  per  hour.  Other  sizes  in 
proportion. 


KEWAUNEE 


SOLE  DISTRIBUTORS 


WAUKESHA  -  ENGINED 


VINER  POWER  PLANTS 


. .  division  of  llie  . . 

PHILLIPS  PACKING  COMPANY,  Inc. 

'Trackers  of  [Phillips  Pelicious  Qualiltf  Canned  fjoo^s 

CAMBRIDGE  •  MARYLAIMD,  C.S.A. 


Asgrow 
Stringless 
Green  Pod 
Bean 


Not  since  we  orisinated  the  Burpee^s 
Stringless  Green  Pod  and  Giant  Stringless 
Green  Pod  Beans  has  a  new  Green  Pod 
met  with  so  favorable  a  reception  as  has 
our  most  recent  development,  the  »  » 


ASGROW  STRINGLESS  GREEN  POD 

Its  outstanding  fine  qualities  fully  justify  this  notable  reception. 

Compared  with  Full  Measure,  which  it  is  fast  replacing,  it  is  hardier  and  more  resistant 
to  disease,  therefore  a  more  dependable  cropper,-  two  days  earlier  in  season,  oi  51  days 
from  planting  to  picking, 

Th  is  new  introduction  is  exceptionally  concentrated  in  season  of  pod  development, 
with  nearly  straight  pods,  5  j  to  inches  long,-  smooth,  perfectly  stringless,  of  excellent 
eating  quality,  and  of  attractive  appearance. 

The  plants  are  large  and  vigorous  and  set  a  heavy  crop  of  pods. 

Gold  Medal  Winner  in  All-American  Selections. 

For  delivery  from  1934  Crop. 

Aasonat^b  d^roui^ra,  Jnr. 

BREEDERS  and  GROWERS 

Nm  flinnnrrttrul 


PRODUCTION  BRANCHES  AND  BREEDING  STATIONS  THROUGHOUT  THE  WEST 


